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At the "present time, the golf course business in
{;Thailand is very popular for Thai and ' foreigner investors.
: fhe incresing of the demand and supply lead the market to

@;bef"’mere competitive. Nowaday, the consumer has more

satisfaction. in eany field such .as, location, price aad
Ayaiue. ‘

| ‘.Since 'the'consumer behavior is an interesting data
Ltol study for planning the market strategy of golf course
business so it is useful for study

E The objective of this thesis is for study how the
;igelf. course investors should manage their market strategy.

.;Ihe study start by using 200 questionna1res to interview the



‘golf players expected to be the target consumer group in

-

‘any golf course services in Thailand

.

The benefit of this study is provided in two
ction. One is for éupplying the investor data to planning
‘parkéting strategy and anather is for giving the

jEconsumer " consideration factors to buy the golf course -

Summary of this thesis,.The consumer consider, for
decigioﬁ':making, the member subsciption rate much more than
ééfidn; facilities, utfi;ties and the reputation golf
coufée designer ,respgctively.The advertisement media 'by
newspaper is the most powerful for Athis businesé. The .

\1£T‘can be sapplied for planning the marketing strategy

ffiéiently.



