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The purposes of this study were (1) to study satisfaction levels of the timeshare’s
members using accommodation hotels & resorts services of Quality Vacation Club Co., Ltd.;

(2) to compare satisfaction level of timeshare’s members using accommodation hotels & resort;
between expected and perceived services; and (3) to study problem and recommendation
concerning services by timeshare’s members. |

A total of 370 research samples comprised 285 from 3 stars hotels and 85 from 5§
stars hotel. The research tool for data collection was a questionnaire developed by the researcher
with reliability 0f 0.91. Statistics used for the research data analysis were percentage, mean,
standard deviation, t-test and ANOVA.

The research finding were as follows: (1) satisfaction of the members who expected
service with 3 stars hotels and resorts were at the moderate level in all 5 of aspects services
Quality namelys Tangibles, Reliability, Responsiveness, Assurance and Empathy but the
perceived service after using were at the highly level in all aspects. (2) satisfaction of the
members who expected service with 5 stars hotel and resorts were at the high level in all aspects
but the perceived service were at the highest level; and (3) when standing relationship between
personal characteﬁstics and satisfactions level of the members was found that difference sexes
were not effect with member’s satisfactions level in all aspects services quality but difference
ageé, occupations, education levels, incomes and married status were effect member’s

satisfactions level in services quality.





