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This research has conducted as exploratory research to study (1) level of marketing mix
that influenced to buyer on purchasing structural steel (2) structural steel purchasing behavior of
Entrepreneurs in Bangkok and perimeter (3) characteristic of entrepreneurs related to structural
steel purchasing behavior in Bangkok and perimeter (4) to compare between each business type
and determination of using marketing mix.

Representative sample are entreprencurs in Bangkok and perimeter which are
partnership limited, legislated partnership limited, company limited and public company limited.
400 questionnaires were distributed to target persons in Bangkok and perimeter out of 4,500
entrepreneurs. Data were collected; tarring and analyses by statistical program wish are
frequency, percentage, mean, standardiviation, chi-square and analysis of variance, ‘

The results of the research founded that (1) * price ” is the marketing mix that the
most influenced to purchase by all of entrepreneurs , products, distribution channel and
promotion are respectly important as top level .(2) behavior of purchasing are 200,000 Bath
per order at minimum , policy to purchase based on price and quality ; decision making to
purchase up to combination of purchasing team and top manager (3) purchasing behavior has
related to different characteristic of entrepreneurs in term of volume of purchase , quantity of
purchase frequent of purchase , number of employee, years of operation and working area but
each purchase order and volume or purchase by promotion scheme has not related. (4) The

comparison characteristic of entrepreneurs have different decision on marketing mix.





