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The objective of this study was to investigate: (1) the context of communities and
One Tambon One Product (OTOP) project networks; (2) local communication regarding OTOP
networks; and (3) the use of communication in developing participatory networks like OTOP.

Data “for this qualitative study was obtained through in-depth interviews, in
accordance with interview guidelines, from 47 purposively selected samples, including leaders
from 29 OTOP networks; 13 OTOP members, one from each of 13 districts in Narathiwat; and
five key informants, one from each of the main provincial government agencies providing
support. These agencies are the Community Development Office, the Commerce Office, the
Agriculture Office, the Industry Office and Narathiwat Polytechnic College. An analytic-
descriptive approach was used for ‘data analysis.

Results were as follows: (1) Most of the samples were female, aged 41-50,
bachelor’s-degree holders and Muslim; made Bt6,000 to Bt8,000 a month; and spoke both the
local Malay dialect and Thai when conducting busmess The communities manufactured OTOP
handicrafts and other products with their cultural heritage. The main OTOP products in Muang
district were cloth and clothing. All OTOP networks in the province were administered by
registered groups; (2) Communication among OTOP network leaders and between the leaders and
the members was ihformal, but communication between the leaders and supporting agencies was

-both formal and informal; and (3) Development of communication among OTOP networks must

involve participation at all levels: policy, operational and community.





