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Reliability (§9u# 3)

ek Method 1 (space saver) will be used for this analysis

*kkkkk

RELIABILITY ANALYSIS - SCALE (ALPHA)

Mean Std Dev Cases

1. C7A1 3.3333 8442 30.0
2. Cr.2 3.3333 1.1547 30.0
3. C7.3 4.0000 1.1744 30.0
4. Cr4 3.3333 1.0933 30.0
5 C7.5 3.2000 .8867 30.0
6. C7.6 3.4000 8137 30.0
7. Cr.7 3.0667 9072 30.0
8. C7.8 3.5000 1.0086 30.0
9. C7.9 2.5000 1.0748 30.0
10. C7.10 2.7667 1.1651 30.0
N of

Statistics for Mean Variance Std Dev Variables
SCALE 32.4333 38.6678 6.2183 10

[tem-total Statistics

Scale Scale  Corrected

Mean Variance ltem- Alpha

if ltem if ltem Total if ltem

Deleted Deleted Correlation Deleted
C71 29.1000 32.9207 5197 7932
Cr.2 29.1000 34.6448 1979 .8299
C7.3 28.4333 31.9782 .3998 .8069
Cr4 29.1000 30.0241 .6216 7793
C7.5 29.2333 33.1506 4634 .7980
C7.6 29.0333 33.7575 4493 7997

Ccr.7 29.3667 30.5851 1235 7719
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C7.8 28.9333 31.1678 5757 .7855
C7.9 29.9333 31.5816 4910 .7949
Cr.10 29.6667 29.9540 .5768 .71846

Reliability Coefficients
N of Cases = 30.0 N of Items = 10
Alpha = .8116

Reliability (§21# 4)
ek Method 1 (space saver) will be used for this analysis ******
RELIABILITY ANALYSIS - SCALE (ALPHA)

Mean Std Dev Cases

1. D81 3.0000 9469 30.0
2. D82 2.8667 1.0080 30.0
3. D83 3.0333 .9994 30.0
4. D84 2.3000 1.1788 30.0
5. D85 1.9333 .9072 30.0
6. D8.6 2.9333 .8683 30.0
7. D8.7 2.6667 9942 30.0
8. D8.8 3.1000 1.1552 30.0
9. D8.9 3.2667 .9072 30.0
10. D8.10 2.8333 9129 30.0
11. D8.11 3.0667 8277 30.0
12. D8.12 3.0000 .8305 30.0
N of

Statistics for Mean Variance Std Dev Variables
SCALE  34.0000 44.8276 6.6953 12
Item-total Statistics
Scale Scale  Corrected
Mean Variance ltem- Alpha

if Item if ltem Total if ltem



Deleted Deleted Correlation Deleted
D8.1 31.0000 36.9655 .6050 7924
D8.2 31.1333 37.9126 4752 .8036
D8.3 30.9667 36.1023 .6433 .7882
D8.4 31.7000 34.8379 .6180 7892
D8.5 32.0667 41.0299 .2560 .8209
D8.6 31.0667 39.3057 4379 .8068
D8.7 31.3333 43.4023 =) .8404
D8.8 30.9000 36.2310 5222 .7995
D8.9 30.7333 37.2368 6113 7925
D8.10 31.1667 39.5230 .3896 .8106
D8.11 30.9333 37.2368 .6836 .7884
D8.12 31.0000 39.7241 4216 .8081
Reliability Coefficients
N of Cases = 30.0 N of ltems = 12
Alpha = .8176

Reliability (891 3uaz 4)
_REQUEST 12

wxxxx Method 1 (space saver) will be used for this analysis

RELIABILITY ANALYSIS - SCALE

2 T

CrA
Cr.2
Cr.3
Cr.4
C7.5
C7.6
Cr.7
Cr.8

Mean Std

3.3333
3.3333
4.0000
3.3333
3.2000
3.4000
3.0667
3.5000

Dev Cases

8442
1.1547
1.1744
1.0933

.8867

8137

9072
1.0086

30.0
30.0
30.0
30.0

30.0

30.0

30.0
30.0

(ALPHA)
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9. C7.9 2.5000 1.0748 30.0
10. C7.10 2.7667 1.1651 30.0
11. D8.1 3.0000 .9469 30.0
12. D8.2 2.8667 1.0080 30.0
13. D8.3 3.0333 .9994 30.0
14. D84 2.3000 1.1788 30.0
15. D8.5 1.9333 .9072 30.0
16. D8.6 2.9333 .8683 30.0
17. D8.7 2.6667 .9942 30.0
18. D8.8 3.1000 1.1552 30.0
19. D8.9 3.2667 9072 30.0
20. D8.10 2.8333 9129 30.0
21. D8.11 3.0667 8277 30.0
22. D8.12 3.0000 .8305 30.0
N of

Statistics for Mean Variance Std Dev Variables
SCALE 66.4333 130.0471 11.4038 22
RELIABILITY ANALYSIS - SCALE (ALPHA)

[tem-total Statistics

Scale Scale  Corrected

Mean Variance ltem- Alpha

if ltem if ltem Total if ltem

Deleted Deleted Correlation Deleted
C71 63.1000 118.5759 5852 .8646
C7.2 63.1000 120.5759 .3209 .8730
C7.3 62.4333 120.0471 .3350 8727
Cr.4 63.1000 114.6448 .6068 .8626
C7.5 63.2333 120.3230 4595 .8679

Cr.6 63.0333 122.2402 3971 .8697
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Cr.7 63.3667 118.3782 5494 8652
C7.8 62.9333 119.8575 4153 .8692
Cr.9 63.9333 117.4437 4914 .8667
C7.10 63.6667 114.9195 5512 .8646
D8.1 63.4333 117.3575 5749 .8643
D8.2 63.5667 122.0471 .3136 8724
D8.3 63.4000 116.8000 .5670 .8643
D8.4 64.1333 114.4644 .5627 .8641
D8.5 64.5000 125.7759 1695 .8761
D8.6 63.5000 120.1897 4781 8674
D8.7 63.7667 128.5299 .0235 .8812
D8.8 63.3333 113.4713 .6193 .8620
D8.9 63.1667 117.5920 5912 .8640
D8.10 63.6000 118.6621 .5306 .8658
D8.11 63.3667 117.6885 .6500 .8629
D8.12 63.4333 123.0126 .3444 8711

Reliability Coefficients
N of Cases = 30.0 N of ltems = 22
Alpha = .8732
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