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Unit : MB 2548 FRua
TV 50,016 55.80%
Newspapers 18,159 20.26%
Radio 7,055 7.87%
Magazines 6,638 7.41%
Outdoor 4,530 5.05%
Cinema 1,705 1.90%
Transit 713 0.80%
Internet 700 0.78%
In Store 114 0.13%
Total 89,630 | 100.00%

-Nielsen Media Research Thailand, @x1axnIslnsainwiailszmalng (1 2548)
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Market Share 2548
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55 .80%

Tatal = 89,630 MB

|ITV OMewspapers B Radio BMagazines O Cutdoor @ Cinema B Transit O Internet M In Store ‘
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