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Abstract

The objectives of this research were to study 1) the demographic characteristics
of commemorative stamp collectors in the upper northeast region; 2) their commemorative
stamp purchasing behavior; 3) marketing communication tools used by Thailand Post Co.
Ltd. that affected their purchasing behavior; and 4) the relationships between
demographic factors and commemorative stamp purchasing behavior, which was
influenced by Thailand Post Co. Ltd. marketing communications.

This was a quantitative research using the survey method. The sample
population was 433 stamp collectors in the upper northeast region of Thailand, chosen
using multi-level sampling. The research tool was a questionnaire. Statistical analysis
made use of frequency, percentage, mean, standard deviation, t-test, ANOVA and
LSD.

The results showed that 1) the majority of samples were female, in the age
group of 18-25 years old, received secondary school or vocational school education,
and employed in commerce, with income of less than 15,000 baht a month; 2) most of
the samples bought commemorative stamps with pictures of the royal family, and
bought them for collection every time they were issued; 3) Thailand Post's advertising
and public relations tools had a strong influence on the collectors' purchasing
behavior. The sales promotion of insuring against damage during transportation had a
medium influence on the collectors' purchasing behavior. Direct marketing via the
1,545 phone numbers and EMS messages had little influence on the collectors'
purchasing behavior; and 4) there was a statistically significant relationship between
demographic factors and commemorative stamp purchasing behavior which was
influenced by Thailand Post’s marketing communications at a significance level of
0.05.

Keywords: Market Communication, Buying Behavior, Commemorative Stamp
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