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Abstract

The objectives of this research were to study 1) communication channels used by Thai youth to
transmit heavy metal music culture; 2) forms of communication used by Thai youth to transmit heavy metal
music culture; and 3) ways of life involved with communication to transmit heavy metal music culture by Thai
youth.

This was a qualitative research. The key informants consisted of 3 heavy metal musicians with
experience of no less than 3 years, 3 webmasters of heavy metal websites with experience of no less than 3
years, and 10 young people aged 15-25 who had enjoyed listening to heavy metal music for no less than 3
years. The key informants were chosen using the snowball method. Data were collected in interviews using an
interview form as the research tool. Data were analyzed through descriptive analysis.

The results showed that 1) the transmittance of heavy metal music culture by Thai adolescents
was done via 3 channels; namely, print media, online media and concerts. 2) Communications for transmitting
heavy metal music culture took 3 forms: a) dissemination through selling CDs and DVDs, dissemination of
music through online media and concerts, and dissemination through the way of dress and personal style of the
artists; b) listening, watching and telling friends; and c¢) duplication, which took two forms, i.e. composing
original songs in heavy metal style and producing cover versions of heavy metal songs to disseminate through
various communication channels. 3) Ways of life involved with communication to transmit heavy metal music
culture by Thai youth took 3 forms: a) formation of social sub-groups called fan clubs by the joining together of
youths who enjoyed heavy metal music who could communicate together, share music news, and participate in
activities together; b) heavy metal enthusiasts tended to use their free time learning and developing their
musical skills, and relaxing in ways that involved heavy metal music; ¢) they shared the value of listening to or

playing violent or aggressive music to vent their feelings through heavy metal music as an emotional outlet.

Keywords : Communication, Cultural Inheritance, Heavy Metal Music, Thai Teens



) =\
anAnssnilsema
o Aw P R gao Yo 1 aAd £ o Jdo o
mmn%ﬂumm EJI'J ﬂulﬂﬁﬂﬂ'JTNﬂ?ﬂH@fJ'Nﬂt’J\‘]%'lﬂ FJOIFAITANTITY ﬂﬁ.ﬂ!ﬂﬁ U

a a P a a J 4 o P Y
N5 losu @1%13ﬂﬂlﬁﬂ‘kﬂ?‘ﬂmuwu‘ﬁ Hag 393MaNI1013Y llW‘]Jiﬂl ﬂZWumiWﬁﬁﬂﬂiﬁﬂﬂWNﬂgﬂﬂ

q U

e

YY Aa <3 v d o A Ao a o
‘Iﬂlumluﬁ‘ﬂﬁlla%iﬁGUf)ﬂﬂlﬁ’iu@uHJ1!1]5318‘51!’E]fJNiﬂﬂiuﬂ'lﬁﬂ'lluuﬂWﬁ'J%fJ ADAIUAANTUNTIINN
Aa a s o A 1A 9 9 < YA o I ' ~
INTTUNUTRUUUAALTUAUIULDUTTY E‘!Tﬂ‘(’Jﬂl@ﬂlﬂﬂWﬁZﬂ‘mlﬂu@fJNq@LLa%ﬂlﬂﬂl@Uﬂﬂ!ﬂﬁaZ

' 3 3 o o A aw <]
L'Ja'lﬁ'JiJHJuﬂﬂ!gﬂﬁﬁJﬂ'ﬁﬁ@ULLa%iﬁ}ﬂ']LLI!%uﬂuﬂWﬁﬂ%uuﬂ'ﬁTﬂﬂﬂul!gﬁlﬁﬁﬂ
{ 4 o
GU'E']‘U@‘U?;Imﬂm%ﬂﬁﬁﬂﬂ”ﬁﬂi'ﬁ]ﬁ@ﬂﬂ’ﬂiﬂﬁﬂﬂ@iﬂﬂl@ﬁlﬂ%@f]ﬁﬂ TN TINTYIUNUN
S a o Y o s s Y Y
Tlﬁl\iﬂﬁggﬁ TONFMANTIVTY ﬂﬂgﬂ@'ﬁ avuBINIT memﬁiuﬂmﬁ ’q{ﬂlmumn ALBYIBIYATU

[

{ Y { 4 a o
UHAUNDULUN ﬁiﬂﬂ31ﬂﬂ§m1@iﬁﬂﬁﬂﬂﬂ31m‘ﬁ ﬂ\?@]iﬂﬂ]ﬂﬂlﬂ%ﬂﬂﬁﬂ?ﬂﬂ

a
9y o < I3 1% . . 1
ARRU USRI nu”lcmﬂlmuaumaﬂmma Into the Pit Magazine ANYIWaY Drone
. {q ¥ 79
Star Records 39 Annalynn I3 Dreams of Mad Children 34 Fathomless ﬁsl,wmmmgmi R R
< 1A a @ A g o w oA ao H dy
L‘]J‘Ll@fﬂ\‘l@ VIUAUUATNTANUASAIDUAITIATISNANT mﬂumaﬂi]slumimmmmnﬂﬂﬁm Lag
Sld' A 9 A o Y Aa o g‘/ dy Yo Aa [ = Y Fd
ﬂlamammqmﬂmmam%11w01u:1%1ummlemmu”lﬂammﬂUiaﬂﬁnyim

4 1 YA Y o A a 4 dy a
ﬂmﬂiﬂﬂﬂfuLmzﬁ]mﬂﬁnﬂmmg‘wUlﬂclumimwlmuwu‘ﬁﬂuuu AR EJ"]J'E]Q‘VI?{

4 a 4
Lﬁ@ﬁﬂﬂl!ﬂuﬂmﬂﬂ1ﬂ15ﬂ1 3 819138 LLﬁgﬂi}ﬁW§$ﬂm

AUAT ATZNANST

AINIAY 2559



9
i
unAadewlne 3
UNARGOM DNy ?
ARANSSNUSEMIA D!
svyAW !l
2 .
UNN L U 1
I o
anutunwazanudagvesdaw 1
T 6
[ J a o
Joqiseasdvoamsdve 6
VOUWAVOINITIVG. 6
o o ~ Y a o
monaanun s lumse 7
~ A a 9
UNN 2 ATTUNT TNV IO 8
= YA =
nogugmI laeuazANawe e 8
HUIAAGE8IMIIATUY1IE15 (Media Exposure Behavior) 10
uudAaG e “urly” uag “uluaon” (Fans & Fandom) 12
HUIARGBIIMUTTTUEPEIOTY (Youth Subculture) 14
umﬁ@ﬁmé’%’ V@17 (Audience Analysis) .. 15
UUIAAITDINIOENDATNUTIITY (acculturation) 16
Av A A 9
N R NI R o K T S I 18
{ Aad o A aw
UNN 3 AWMU U T 24
WUUMTITNE S L >0 ) ) el Sl 4%~ 24
Usgwnsuagnquadons 24
A A AQ Y Ao
wiosNenlslumse 25
<
manussawdeya 25
MUUANT MHUAUUUNITIVY 26

ey



aM151iey (AD)

Y
i
A a J 9
NN 4 WAMTUACHUOND 27
{ a J 1o o
ADUTN 1 HAMIIAT A TOYAMINOUNTIBUSISuWaQwa 28
apuM 2 HaMsARTIHYeyamsHanasITIWawa_ 42
1 a 4 a o o
AOUN 3 wammmiww%’eyjammﬂmmummwmmm _________________________________ 53
~ Aav a 9
uni 5 agilmeite endsiewa vasvolavene 82
aymsdve 83
ensemanmsdve 87
WOLAUDMUY 98
YT Y O T 100
VAN 103
Usziagive 120



VYN
9
Hiu
4 . A a vd A
MUN 2.1 wuusaeunessuIems Isaomeauesnuwels 9
NN 41 PIWIRIATOU 40
tﬂ' g Gl %
DINN 4.2 WL IN AU TN 49
H <3 ]
NN 4.3 29 Gorgoroth (U)o 50
d' a % 4
NN 4.4 uRuMWeTUIA L suazesnlsznou 81

AMA 5.1 gasMIdensuvIas 94



