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Abstract TE 1 8 4 2 7 4

The aim of this research is to study the effects of the energy-conservation campaigns on the energy
consumption behavior of The Royal Thai Air Force’s officers by using the questionnaires.
The campaigns were organized by the Energy Policy and Planning Office (EPPO) to create proper
public awareness and positive attitude towards energy conservation and to educate people on
energy-saving methods through the various types of media. To study the energy consumption
behavior of the officer, the designed questionnaire were used to survey on the opinions and behavior
of the total of 500 officers to test the two hypothesizes: 1) the officers’ energy-consumption
behavior before and after received the information of energy conservation campaigns were different
and 2) the sex, age, education and income were affected on the difference of energy consumption

behavior.

The results were found that both hypothesizes were accepted. After received the information of
energy-conservation campaigns, officers had better energy-saving behavior. According to the
analyses on the differences between sex, age, education and income groups, the results were
indicated that women had more energy-saving habits than men, and high-level-income group
showed the best practice on energy-saving. The youngest (< 21 years old) group was the most
concern on energy-saving before the campaign while the oldest (> 51 years old) group showed the
best practice after the campaign. For the effect of education, the master’s degree group showed

the best energy consumption behavior before the campaign but less practice than the bachelor's

degree group after the campaign.





