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This research aimed at studying the relations between related factors and selection in using internet
service for searching data of students universities in Bangkok. A sampling group was 500
bachelor’s degree students from the Faculty of Education. Tools for collecting data were
questionnaire, and 5 rating scale. Data were analyzed by percentage, means, standard deviation,
correlation coefficient and multiple equation. The results were as follows: 1) Most students used
the internet service for searching data at the computer center of faculties/ universities. Additionally,
they surfed Google.com for searching. The first selection in using the internet service was a
cognitive stage, followed by a decision stage, an implementation stage, a persuasion stage, and a
confirmation stage. 2) The related factors in searching data from internet which were at a high level
were as the followings. The students submitted assignments on time. The students’ families
provided time in searching data. The students’ friends used internet for educational searching. The
universities encouraged the students in searching data via internet. Search engines provided
accurate, updated, and trustable data. Moreover, service providers should prepare fast speed
systems. 3) The study of the relations between variables showed that all variables related at 0.05
The variables with the highest relation value (r=0.451) were the search engines and the selection in
using internet service for searching data, followed by the relations with the internet service

providers (r=0.382). All 6 related variables could explain the selection in using internet service for

searching data at 21 percentage. While considering each variable, it was found that the support of

the universities could explain the variables with a significant difference.





