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The objective of this study was to investigate: (1) Exposure to information in Chiang
Mai province about CAT Telecom’s international-calling services; (2) use of this information;
and (3) customer satisfaction.

This survey used questionnaires to collect data from 750 samples purposively
selected from users residing in areas with exposure to CAT Telecom informétion. Statistics,
consisting of pefcentages, means and standard deviations, t-tests and one-way analyses of
variance, were used in data analysis.

It was found that: (1) Most of the samples had the highest level of exposure to CAT
Telecom when dialing 001. They accessed information about CAT Telecom’s international-
calling services at their workplace and were exposed to more information via radio, television,
newspapers, posters and event booths; (2) They reported using the information in many ways. In
daily life, it enabled them to contact others conveniently and quickly. The information could also
help in déciding which service channels met their needs. It helped save time at work. And they
could communicate by computer instead of telephone; and (3) Most samples were “very satisfied”

with the accuracy of the information received and the speed of CAT’s services.





