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The purposes of this study were to investigate (1) mobile-phone use in Phuket province
in relation to the users’ media exposure; (2) their satisfaction; and (3) their service-use behavior;
(4) the relationships between demographic characteristics of the users and media exposure;

(5) between the demographic characteristics and satisfaction with the services; (6) between media
exposure and their satisfaction with service information; and (7) between media expoéure and
types of service information.

Probabilities proportional to size and convenience methods were applied, and the sample
was 400 mobile-phone users in Phuket province. Questionnaires were distributed to collect data.
Statistics, consisting of frequencies, percentages, means, standard deviations, chi-square tests and
correlation coefficients, were used in‘data analysis.

The findings indi(;ate that: (1) the sample had a high level of exposure to mass media and
moderate levels of exposure to interpersonal and special media; (2) they were very satisfied with
the following issues: the quality of the network signal, information, cost, staff, sales promotions
and supplemental services/technology, and they were moderately satisfied with distribution
channels; (3) most AIS and DTAC users favored those networks’ signal coverage while True
Move users favored the service fees. Most AIS and True Move customers used their handsets
between 12.01and 18:00 while DTAC customers used theirs between 18:01and 00:00. Most
customers made use of all three networks’ automatic information services; (4) the demographic
characteristics are related to media exposure regarding services; (5) the demographic
characteristics are related to satisfaction with services; (6) media exposure is related to

satisfaction with service information; and (7) media exposure is related to types of service

information.





