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Kunaporn Boonthiemtud : SYMBOLIC MEANING OF ALCOHOL BEVERAGE
CONSUMPTION OF WORKING WOMEN IN BANGKOK METROPOLIS. THESIS
ADVISOR : ASST. PROF. SUPAVADEE MITRSOMWANG,PhD. , 195 pp. ISBN 974-14-
333-44.

The objectives of this study are to study working women’s alcohol consumption
behavior, factors affecting their alcohol consumption behaviors and relationships between alcohol
consumption behaviors and factors affecting their drinking behaviors. Anthropological method was
employed to gather data from 10 working women who were 20 — 35 years old and drank alcohol
beverage with their friends at restaurant at least once a month. Data were collected by using In-
depth interviews, with interview guide and non-participative observation. Data were checked by the
interviewers before being analyzed by content analysis.

The results are as following

1. Working women prefer to drink beer with their friends at restaurants due to their personal
wants and their social interaction with friends about 2 - 3 times a week in the afternoon. Drinking
experience was around 0 — 500 bath per time per person. ‘

2. Self-confident and the peer group influence were found to be affecting their decision to drink
while social acceptance, need for mental security, the sexual inquiry and the advertising impact did
not affect their alcohol consumption behaviors.

3. The influence of peer group tended to have high impact on the working women'’s drinking
behaviors because they drank due to their friend invitations and they hardly refused them. It was
also found that these women tended to drink because they wanted to gain social acceptance from
their friends and to show themselves off. They feit more confident and could express themselves
freely after drinking.

In conclusion the major finding of this study was that the working woman drank alcohol because
they wanted to maintain their relationships with their friends rather than -building new relationships

and gave more emphasis on social activities than the beverage itself and the drinking impact.





