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SUKSAN KAMONSANTIROJ : COMMUNICATION AND PERCEPTION OF MEANING
OF TATTOOS IN CONTEMPORARY THAI SOCIETY. THESIS ADVISOR :ASSOC.
PROF. METTA VIVATANANUKUL, 131 pp. ISBN 974-14 -3271-2.

The objectives of this research are to study behaviors and purposes of tattooers and

communication roles of tattoos at all levels: intrapersonal , interpersonal, and group communication.

Moreover, the relationship between different demographic factors and the perception of meaning of

tattoos is also studied. ~ Both qualitative and quantitative research methods are conducted by using

survey interview and questionnaires with three sample groups: a) 10 tattoo makers from three

different areas (from temples, shopping malls and local markets), b) 90 tattooers and ¢) 150 general

people.

The results are as follow :

Most tattooers make tattoos , together with their friends in group, but the purposes of making
a tattoos vary. Tattoo-making at a temple is aimed towards immortality, fortune and charm,
while tattoo-making at a shopping mall or other places towards beauty or fashion.
Nowadays, tattoos play major communication roles as follow: at intrapersonal level, tattoos
ensure the tattooers’confidence on long-life and good luck, and are reminders of good
memory and impression. At interpersonal level, tattoos help create the tattooers’ identity
perceived by themselves and by others. Besides, tattoos either attract or distract sexual
appeal, and increase or decrease power in interacting with others. At group level, tattoos
perform as a group symbol or identify group membership.

Samples with different demographic factors perceive meaning of tattoos , purposes of tattoo-

making, and the appropriateness of tattoo location and design differently





