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SUTTHINAN SAKKASEMSAN : RESPONSES OF VIEWERS TO THE MOVIE
“HOMRONG" THROUGH WEBBOARD. THESIS ADVISOR : ASST. PROF.
KWANRUEN KITIWAT, 240 pp. ISBN 974-53-2343-8.

The objective of this research is to understand the form of the internet media as a channel for communicating
topics relating to the movie "Homrong" and to analyze the opinions and responses, both cognitive and affective
responses, of the viewers of the movie "Homrong" through webboard. The study was carried out by collecting data and

information from the documents and the internet (webboard).
The result of the research "Responses of Viewers to the movie "Homrong" through Webboard" shows that:

The use of the internet media as a channel in communicating the movie "Homrong" may be divided into four

categories depending on the user groups as follows:

- The producers and executive producers use the website http://www.mongkolfilm.com/movies/overture.th

to advertise information and details of the movie "Homrong".

- The cinema group uses the website http://www.sfcinemacity.com to provide summary of the movie

and show times of the movie "Homrong".

- The entertainment information web publisher group uses http://www.pantip.com and
http:/Awww.mthai.com as the public sphere for the expression of opinions and responses relating to

the movie "Homrong".

- The fans of the movie "Homrong" go to http://www.homrong.com to express their feelings and
opinions, as well as responses to the content and esthetical value of the movie that they all share

together.

The opinions and cognitive responses of viewers through the webboard show that the viewers express their
receptiveness and understanding of the content of the movie, the objective of which is to stimulate the public to look back

at the Thai culture and to appreciate the art of Thai classical music.

The opinions and affective responses of viewers through the webboard have been that of fulfillment,
appreciation, and spectacular realization of the esthetical value of the movie, as well as enhancing the appreciation for
the beautiful sound of the music of Ranad Ake, leading to the feeling of love and protectiveness to preserve everything

that is traditionally Thai, including the desire to play Thai musical instrument.





