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The researching of Cevelopment Approach of Package, Promotion, and
Psychology for Product of Cultural Tourism in Phuket Phang-nga and Krabi is doing by

documentary analysis, questionnaire, in-depth interview and focus group methods

The development of the package, the government should exactly
present the policy of art of Culture Tourism at the province around Andaman. From that,
every party should corporative to spacify the products that need to develop and it is a
main product of each area. Learning about tourist group demand and coordinate with
tour agent to present and expand the marketing group. The way to develop must
analyze by these issues (1) Assign a1 exactly tourist group (2) Set up an activities which
is combine with other tour program and experience (3) Making a corporation between
government, tour agent and others t present marketing promotion (4) Tourist business
should consistent with demand of tar ‘et group and (5) Tour Agent must well known with

their work and present a true thing to he tourist and do not make them over expecting.

Now, type of famous marketing promotion by these (1) Public relatior?s
eémpathies by local cultural identities special event for currency to cultural tourism, and
mass media relations is the med:.m of publicity. (2) Mass media advertising to
continuity and consistency and be :ware of product (3) Sale promotion methods by
price-of deals, exch_ange, sampling &nd free premium all of urge customer to make easy

decision. The several entrepreneur s important word of mouth and come back again.

(4) Personal selling and (5) Direct Marketing empathies by customer relations database

and media, especially by internet for tour agent

The way to use the Psychology of service is showing the a real figure as
the tourist can see through especially a clean, easy reach and charm of Thais, warm
welcome to combine with quality of service. Underline as the quality more than quantity
and always improve a quality of employee, learning more cultural and tourist demand

especially feed back and impression of tourist for more development in future.





