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The study aims at examining the macro-structure and the advising strategies
in quizzes in Thai magazines. The data includes 72 quizzes in Thai magazines - -
Ploygampetch , Woman's story , Ice , Tergubchan , The boy , over the period of 2001-2002
and Hamburger , over the period of 2002-2003.

A contextual analysis based on SPEAKING frame reveals that quizzes in Thai
magazines are not only multipie-chcicé tests or games. In‘fact, the aim of ttie discourse’is
to point out some imperfections in the reader's character as well as to provide advices to
develop an agreeable personality.

An analysis of the macro—struciure of quizzes reveals that all quizzes elicited
are in the form of Hoey's problem-solution structure. This problem-solution structure plays a
crucial role in presenting endlessly problematic situation to the reader, leading the reader to
wonder about her/his behavior, and stimulating her/his wish to develop an agreeable
personality.

As for an analysis of advising strategies, it is found that quizzes in Thai
magazines adopt 2 types of strategies - - the’on-record strategies of advice and the
additional strategies including politeness and persuasive devices.

In addition, it appears that quizzes in Thai magazines convey some sets of
beliefs such as the concept of the perfect womanhood and the concept of the perfect

human being.





