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This discussive study of Thai Female beauty: multi dimensional approach
aims to study the meaning and the development of the discussion of women's beauty in
different periods including the factors that change the discussion of women's beauty in
each period, as well as women's statuses under such various discussions of their
beauty. In this research, the analysis scheme mainly used is Historical Approach. The
researcher has collected data from various books, journals, articles, theses, and
researches related to the beauty of Thai women from the past to the present. Then the
data collected are analyzed with the multi dimensioned approach which comprises of
race, class, culture, and gender.

The study has led to the finding that the discussions of Thai female beauty
varies in accordance with the period in which it occurs. In this research, the periods
can be divided into three parts:

Customary period (before B.E. 2411): The change of the discussion of
women's beauty in the customary period was bold and precise in the dimensions of
class and race. Thai sbciety was in feudal system. The expression of internal and
external beauty could clearly classify the gentry from the people in lower society.
Besides, the superiority of India was t_remendously influential to Thai women'’s beauty in
this period. The perceived beauty of Thai women'’s in this period clearly manifested the
beauty of Indian women. In this period, India was the greatest race in Thai ideal
because most Thai religious beliefs were derived from Indian society.

Civilized period (B.E. 2411 — B.E. 2488) is the period during the reign of King
Rama V to the early years of the reign of King Rama IX. It is apparent that the dimension
of culture had strong impacts in this period because Thailand had begun to do trade
with wéstern countries. In addition, the new generation people in this period considered
that western culture was superior to Thai culture, which was the main factor to change
the preference of Thai women's beauty: from Indian beauty in the Customary period to

western beauty. It is precise that the western beauty has been retained in Thai society



232379

since then. Although there have been some interventions of Asian beauty such as
Japanese or Korean styles, western beauty has never faded away from society.

The Globalization, Capitalism, and Consumerist Culture Period (from B.E.
2488 to present): With the development of communication, industry, and all sorts of
_ technology in the globe; people thoughts vary and changes can occur in a short time.
Western culture is no longer the only factor that influences the discussion of Thai female
beauty. The other factor influencing this discussion is the consumption preference
through the advertisements that the producers have been reinforcing and arousing
consumers to consume endlessly. Women have become the victims of consumerism.
All advertising producers present the new perceived discussion of the standard beauty
that urging women to purchase products in order to make themselves beautiful in such a
presented standard.

Apart from the influences of today's media. The advancement of science also
help the human being to overcome the limits of external experiences. Women can
design their bodies and looks by surgery or dietary under professional diet instructors.
In other words women can select and customer their beauties.

Nevertheless, although we know that all beauties are created perception, we
cannot deny that women nowadays still value the external beauty; and are willing to
adjust themselves to comply with the standard beauty of the society. This means
women are still trapped in the perception of beauty and never escape although many

centuries have passed by.





