4 7 o o 3
¥o1ATINT ANUAWTINENVDI IWAANLINKAN
unaalu Mmedemsvsmisuasiants aanfuma TuTedwszveundudigaunmsaanszals
Ysedteudsznm 2557 SwauluildSumseduayu 130,000 um
v

320231398 1Y AUA 1 Aanw WA 2556 D930 AULOU W.A.2557
o L aw 4
wanhilasams seamans 19158 ndney ASayeyauysel

ao1umea lu Tagnszremndudigunmsaanszals
g1 EY Al o a 1 oy
A3 1asansIte danemans191sd as. eAaa) nadona

a o a o o a d
UHIINYIDYFINTUUNAY

W ¥
UNAAED
o o = y 4 A : a Y a Y, < <
ngUszasalumsanyinsall (1) thefnyinganssudus Tandwmbnuinmanly
4 Y 3 < a =4 o T
Uszmerlng (2) Rofnmanuminsavdnuesi wadninaminainanuaaduvesdus Ina nqu
o 1 g 2 A o = [ Y ¥ o [ @ 1A
dvg1nlylunmsnunednnesdivaiiugndwesiwadamanmanluyszmelne dred19de
Y ' = g Y o 9 g A = < kY ° sy v
unnisaiigaiiiugamiimau 400 18 1Fuvuaeuauihunietie lumsinudeya dwan ldun
Ansev laoldnawd $esar Aunde uasdudisauuinasgiu msnadeuauuigld test, F-
test AR LSD
= 1w P A LY v o 2 oy [ <
wamsAn1 wuNUnnesnsIndlugnM e vgusvdsemuaan i umdnuinman
= ) < ° 1 1 o U 1 I ¥
wszlwyanvatsuaziluemsuugihvewmasieuned Tasaiulvgrsiudsemumdnile
o d” :u < A Y ] 1 o @ & 1y Yo 1
ny manfie T3 aana e uazman 1o audiay deluldsudsemiuios Taosin1lunis
¥
Fudsemunenseegsznaie 301 619 500 v wazna lumsSudsemu ldudueu Snezune
o a a o o ] U 1
SudsenuludwinngIdazainnniga Taefudssmusunsennsududiulng
1% EY <3 3 A o 9 a Y a
ANNAWIANANVOITTUAANLINMANTINDAD 1) ANVTINTINdna UM TAnTh#:
1aun anumnsadadediulsanuazalnuulfe arwasalumssaseniserrniss
<4 < o °
narnnar ANuawITnlgeman ldaugniide 2) anumusandndiunisdisagmunin
a @ 4 o a o a @
panduRLazmIuIms laewiu lifinnuaavesiagdu uay 3) Anumuisandndiunsases
< o a @ 1 a Aa 1 a As o
amafenisiuitovvesinvoudion nanisnaaeuaNuAgIUNY I Aus Tnadfidnuas
4 3 o o ~ = <
Usgmnsmaasuanaienuludume 91g @01U0IW 01T UazsERuMSANET anufaciy

o w

{ [ o ) < < 1 ' o A @
Lﬁﬂ?ﬂ‘Uﬂ'J'lllﬁ’]ll'ﬁﬂ'ﬁaﬂ‘ﬂ@qg’]uﬁlﬂﬂuDﬂlﬂaﬂqullﬂﬂﬁ']\jﬂuﬂﬁgﬂﬂu5ﬁ1ﬂm 0.05

[ < oy

MdIAy: AanuINMaN ANUEINTINGD uaAnTINALS Ina AnumIsondndumsyUgL

9 o

NUIN LLﬁ%ﬂ’J']ﬂJfﬂMWSﬂﬁﬁ’ﬂﬁHuﬂﬁﬂi@Qﬁﬁ'lﬂ



II

Research Title: Core Competency of Muaklek Steakhouse

Source of Fund: Administrative and Management College, KMITL
Academic Year: 2014 (Budget 130,000 Baht)

Period of Time: 1 year (October 1, 2013 - September 30, 2014)
Researcher: Associate Professor Katanyu Hiransomboon

Faculty: Administrative and Management College, KMITL.
Co-researcher: Assistant Professor Dr. Adilla Pongyeela

Faculty: Business Administration, Dhurakij Pundit University

ABSTRACT

The objectives of this research aim to (1) study the consumer behaviors of
Muaklek Steakhouse in Thailand, (2) study the core competency of Muaklek Steakhouse
from the opinions of consumers. The population was Muaklek Steakhouse tourist
consumers in Thailand. The sample size was 400 of tourist consumers. The questionnaire
was used as a research instrument. The data were analyzed by frequency, percentage, mean
and S.D., and testing hypothesis by using t-test, F-test following by LSD. In order to serve
the objectives of the study, it was found that;

(1) Most of the tourist consumers had main reason of eating steak at Muaklek
Steakhouse because of having various menus and it was recommending food for the
tourist, they preferred pork, beef, seafood, and chicken steaks respectively, had eaten not
very often, price per time of eating was 301 to 500 baht, timing of eating steak was
uncertainty, preferred convenient location, had eaten together with family.

(2) The core competency of Muaklek Steakhouse was 1) functional competency:
there were accommodation management ability, various items of food, responded to order,
followed by 2) quality and service maintaining competency which focused on freshness,
and 3) market competency respectively which was being the popular food in the market.
The results of hypothesis testing found that the consumers those had different demographic
background such gender, age, status, occupation, and educational level had no significant
different opinions about core competency of Muaklek Steakhouse except income level.

Keywords : Muaklek Steakhouse, Core Competency, Consumer Behavior, Functional
Competency, Market competency.



