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This qualitative research has the following objectives: to study the history, concept, policy, and
factors surrounding the production of five magazines — I SPY, J SPY, I: NETT, I LIKE, and SINCERE; to
study forms and content of the five magazines, to study cultural identity as presented through the magazines, all
of which were produced by Sri Siam Publishing Co. Ltd. Furthermore, the research also studies about the
perception of the presented cultural identity by magazine readers.

Content analysis of a total of 306 magazines was carried out, using samples from the pool of
magazines from the first issue until December 2004. This is done together with in-depth interviews of a group

of informants — personnel of Sri Siam Publishing and 25 readers of the five magazines studied.

The research finds that Sri Siam Publishing initiated the five magazines in order to expand its
magazine market to cover fan magazine category and to respond to the strong current of East Asian culture in
Thailand, spurred in part by other media such as radio and television. Factors which influence the production of
the magazine, including form and content are : organizational management which is highly centralized,
maximization of resources within a small organization, market expansion to distribute risk, and marketing
segmentation to cater to target group of readers. However, the study finds that advertising factor is the least

important since the company generates its income mainly from magazine sales.

The content of the five magazines studied can be classified as follows: magazine for readers who like
Japanese entertainers, magazine for readers who like Chinese, Hong Kong, Taiwanese, and Korean entertainers,
magazine for readers who like entertainers from any country, magazine for readers who like content about
fashion and new trends, and magazine for those readers who do not necessarily like entertainers but prefer

diverse content,

As for the East Asian cultural identity, it is mostly presented through content about youth culture in
the magazines. Aspects which are evident include outside appearance, attire, decorations, entertainment culture

such as music, language, values and lifestyle.

With respect to the perception of such cultural identity, the sampled magazine readers tend to perceive
identity in more concrete terms. Although they may admire such identity, they do not directly imitate it but will

make appropriation by using their own social and cultural capital.





