182435

$aws A5 ms: mssuiiumsiamsvesanil Insimiiferevaussnasmsvesiylumsld
Foiteidn w1mu uozAsEUA$I. (TELEVISION STATION MANAGEMENT IN RESPONSE
TO THE GOVERNMENTAL REGULATION TO USE MEDIA FOR CHILDREN, YOUTH
AND FAMILY) 0.i1/$nun : wer. vSoyiSou Aasan, 306 nifh. ISBN 974-17-5534-1

y ¥
& Moo

XY g ° o o o A
madoassiiiidaguszad 2 dszasfe 1. eAmnnsduiumaianissemsvesantil Insvieniiive
o A g o A a 'S o o o
asvauennasnsvessylunsldeiedn winvy wazaseunts 2. Wednssiqudnuuzvessients Tnsvim
o g o o o ° 4 o a d o
dmiuman wnru uagaseunia innaniidamaitausiiensuausunasnsvessy nuldnseuuufanuaiy
pefinsdemnnarunulfussnadumedeny wnfndedudinsdemsnasuvesiamnad uaRadeulas
[y a o o P P acga o : o < L) s - 4
fiudenn uufaswns Insviend Tasliszdon Biseiamsdumuainzan  MsARSIRIBNMS LAZMIANIT A
4
(o
- o * Aa [Y o o o A [ 9 1Y
wamsIsenuhanriiing Insini1ddanissens Insfmiiensuausuninsvessy mulailads
A o/ ] 1 ) ' -
Qoulvdwdnonmuazarumieunsdudeg vewdazantil nanfe
1 (9 ﬂl a & i ~
g01 11 Tugnuzaniii Insvimnivessy eonomesensaumnasmsvessy 22 swms suduswmsinga
4
Tutlszmemianue
U o P o < d a -
$89 7 viueueswnsfineunusunasmiipnnde 38 swas uasuswmsiinaalulsznede 31
PRUGRE
v o .9 o 4' < 0’: 3y ['3 d”d
999 5 YuAUIWAIAMINATAITTTIMIU 32 1m15 uasTusonsiindaludsemeniedu Tudaudli
1 swmsfinda laninfinu
1 ~ ﬂ. Qo d‘ -
983 9 fiswnsiisenemMAnuNIAIMIvessy 23 1ems Taoiuswasinaaniolulszine 14 5103
[l a o o o a
01 ITV T5wmsiuiiu landedmuavessy 19 sems duswmsndanioluilszme 18 s10ms
¥4 3 fiswmshoenenraINATMITY 14 T1oms Wusensinaaludszme 13 sms
© 4‘ - d‘ 1 : 1] ) = o o 1 d' -
Tusauswasidh llausnasasvessginauudniunun usazanriiweldadmsomsfinaaes
[) 4 ] 1
fiusnisiindadudaenyy sauissenshitdendelsemauandieiy dissnndaniuannsouasdosiia
¥ 1 ] ) s & o < L4 l a [ o ' a P
Tudmugneg himiloutu Felsdawatsmsniugiluuussnsiuandniudie Tavdes 3 fiswmsazasuazmsnd
A [ o a o . a - ¢ A - P '
nniiga ¥e9 5 I5wnsnlstnniiga ves 7 Hswmsiiasarsneemeuazmsquiindaludszmmnniiqe Tes
1 1 4 ]
9 Tswmamsapuniige Teamwizarsamindinnanidsems gee 11 Hiswnmsnlshnniiga uazses v i
MBS N NN
] . ag : 1] [] ' 3/ d’ a4 o/ ]
duluidtion1veds NS nuh swmsdulngszduienififeauarndluasvianng

funadey Aol Sanisssy Aasssuuazesusssy uazanuduiut lunseunia



182435

# # 468 50758 28 : MAJOR MASS COMMUNICATION

KEY WORD : TELEVISION STATION MANAGEMENT / TO USE MEDIA / CHILDREN /

YOUTH/FAMILY
TITIPORN SIRIPHAT : TELEVISION STATION MANAGEMENT IN RESPONSE TO
THE GOVERNMENTAL REGULATION TO USE MEDIA FOR CHILDREN, YOUTH
AND FAMILY. THESIS ADVISOR: ASST. PROF. KWANREUN KITIWAT.., 306 pp.
ISBN 974-17-5534-1

This research aims to study the television station management in programming in compliance with the
government’s measures in utilizing the media for children, youth, and family; and to analyze the characteristics of the
subsequent television programs in accordance with the model of mass communication under social pressure,
Maletzke’s model of the mass communication process, mass communication and society, and television program
production. The methodologies used in this study are depth interview, document analysis and content analysis.

It is found that television stations comply with the government’s measures in utilizing the media for
children, youth, and family under various capabilities and readiness:

Channel 11, a state-owned station, broadcasts 22 conforming programs, all of them are produced locally,

Channel 7 broadcasts 38 conforming programs, 31 of which are produced locally,

Channel 5 broadcasts 32 conforming programs that are produced locally, with one of them produced by
university students,

Channel 9 broadcasts 23 conforming programs, 14 of which are produced locally,

ITV broadcasts 19 conforming programs, 18 of which are produced locally,

Channel 3 broadcasts 14 conforming programs, 13 of which are produced locally.

Due to the capabilities and the limitations each station has to face, the number of their own productions,
the programs that are produced by private companies, and imported programs differs from one station to another.
The same factors also result in the differences in a variety of program formats, with Channel 3 offering mostly drama
and documentary; Channel 5 mainly offering variety shows; Channel 7 broadcasting locally made magazines and
cartoons; Channel 9 offering mainly documentary, imported ones in particular; Channel 11 broadcasting variety
shows mostly; and ITV offering mostly magazine programs.

As for the program contents, it is found that most contents concern knowledge in various fields,

environment, arts & culture, morality and ethics, and family affairs.





