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The objectives of this qualitative research are to analyze the content of online photo album, the
identities of the creators of online photo album 3) the process of identity formation in online photo album and to
investigate the causation of this phenomenon

The findings reveal that the content of the online photo album consists of verbal and non-verbal
language. The content indicates four identities of the creators which are 1.)sexual identity; 2)personality identity;
3) social status identity and 4) lifestyle identity. The first item comprises biological sex and sexuality indicators.
The second item reveals a personality which may be sensitive, nice, pleasant, self-induigent, humorous,
enjoyable, aggressive and fashionable. It also reveals that the creator needs acceptance, a relationship with
someone and sexual expression. The third item indicates the demographic status such as educational background
and social relationship, most of which is friendship followed by lovers. The fourth item reveals the creator’s
lifestyle and preference such as love of traveling, raising pets and having a fan club. All of the identities
possessed by the creator are both personal and collective, which seem to be fantasized and masqueraded.

The process of identity formation comprises realization, the creation of online photo album, self
revelation or representation, interaction, and revision. Each step indicates the creator’s identity and most
information is usually adapted to make the creator look good and to be accepted or attractive to others. The
technology available can help the creator form his identity and possess the power to tell “Who am 1?7

This phenomenon results from psychological and technological factors. The first factor involves
affiliative needs, self-esteem needs, play needs, sexual needs, reference needs and exhibitive needs. The desire
for exhibit has various levels ranging from self revelation, drawing attention, sexual expression and
exhibitionism. It is found that exhibitionism is a major cause of online photo album. The second factor allows
the creator to reveal oneself to the public, tell others about oneself, create oneself freely, launch his experiment
and masquerade oneself.

In conclusion, technology provides the creator new power to “constitute” one’s identity. And, on the
internet context the identity presentation can be done as the creator’s “dt?sires” and “others” have less influence.
This results in the superiority of “I” over “me”, leading to power transfer. The phenomenon is the reverse of

Charles Horton Cooley’s theory.





