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The objective of this research were to study the communication method of the announcers of Bann Jum
- roong community radio station, participatory communication of the fisteners and fac’ors affecting their istening
and participation in public activities. It is the qualitative research camied out by means of nonpaticipant
observation, and in - depth interviews with radio announcers, listeners and community leaders. The total number

of interviewees was 43.

The findings of the research were as follows:

1. Method of communication of the announcers : 1) Pattem of communication ; it is two - way and semi
- formal communication 2) Colloquial expression ; Rayong, Central and Northeast 3) Attractive presentation ; live
talk, folk song, rhyme, radio spot, interview and comedy

é. Participatory communication of the listeners : 1.) Listeners as receivers | telephone call, live
conversation and face — to - face communication (when they met the announcers somewhere). 2.) Listeners as
senders/producers/ co-producers ; announcers, producers and co-producers of the radio programs 3) Listm'
participation in public activities ; general assistance and action planning.

3. Factors affecting the listerung of Bann Jum - roong community radio listeners : feeling of ownership.
community radio as community medium, advantages, proximity, anmunoers\ were local people, positive attitude
toward community radio and the radio programs corresponded to ways of eaming for living and life of the people.

Faclors affecting listeners' participation in public activeties : grateful to the radio as community

belonging, community unity, community leaders and the desire to promote the community radio to outside public.





