y | 225208

aar 3 [ = o é o/ v o s
mM3dveaTetiinglszassmiedntn (1) msasudolssmduiuiveaindnyl

a

a o af e 4 v o o o
uazyaaInsuMInedurudieu (2) madlafumsiemsdsznduiuiveaindneuaz

= @ [ .u v ar @ 4 @ o
yaansumIInedudeeu (3) anuduiusseniumsidaiufenas mydsemduiuives
as a o '3 ] 4 @ o &
infnywasyamnsuminnderudesiu (4) anudssmsinmaienssenduiuived
w = o (4 L4 = =y N o A
unfinyasyamnsuiIInedsudseny (5) Wisumsumailasudevesynainsuay
L= a = = IS o A 1 o o 22
indany1 Tagdumunauwe tag 6) L‘lJiEJ“UL‘VIEJiJﬂﬁL‘]JﬂiUﬁ@i$ﬂ'JNllﬂa'lﬂiﬂ‘lJNﬂﬁﬂH'l

PRING BB UAIBTU

E
Aw o

< Ay a 9 ! = v
msdeilifumsdiTagadiss dszanns ldun dndnvuazynainsveswniineds
J o a, 1w 1 4 aw
irudaeyiu Unsfnwt 2548 §109u 345 au Tmsdudresrauuiiszuy inFeadlemsiveld
a o 3 Yact o A 3 9 9
uuugeummANNAMTUYeTENT MIsusadeyaltaudumsidudeyamamuin i
Y2 1 9 o Aadg Y a Y Y x an A g}
nguiedInTenualITendy adan ldlumsinnideya 1dun addFawssan Usznoudan
Aundy dudssvumnaspuuaznageurundgv Iasldada lnauads

wamsItenud (1) dadnulimsidesudolssnduiusinniiga vindoing uru

€

a A 1 a o (3 ¢ al w4 @ e d
v ludawesiion diuynminsvesumiInedusudasiuinistasudedssnduiuiun
A4 A4 & A ¢ Y Y oAyd 9 @ & a o O
NYAAD INg BumasHALazIMINARLITed (2) HnAny Az YaaINTuNIINgIa o UAI0 Y
= s W v o P A = =t a
Inmsdafumnlszndwiusnniige Ao noumsdsedivssvumsSeumsaeunazlsziiiu
4 = 1 ngll [ { Y ' 3 o

o1msdfaeunniviedatosniamsfnmag 1 a5e USwanildluilegiiufe qusssuiniy i

9 o a a v A o ar 1 v W [V
Truyudlifesd 3) minJﬂiiUﬁanumwaauﬂﬁﬂyumzuﬂmﬂi'luﬁmmauwuﬁﬂu (4) anu

3 1 J YY) 4 r - 4
asamsinmaiemsdsznduiusuiniigaveuindauuazynainsiie iSeaasgiunie
a = v A o o ] 1 o
111M3 (5) mIdafudevesynainsuaztindny Tasswunaume lilianuuandeiu uag (6)

= o é 1 L4 1 1 e
msasudeszniaindnywasynains ldlanuuandieiu



225208

The objectives of this research were to study: (1) exposure to public relations media of
students and personnel of St. John’s University; (2) the messages of the students and personnel of St. John’s
University got from exposure to public relations media; (3) the relationship between exposure to media of
students and personnel of St. John’s University and the public relations messages they received; (4) the desire
of public relations news among students and personnel of St. John’s University; (5) a comparison of the
exposure to media of male and female students and personnel of St. John’s University; and (6) a
comparison of the exposure to media of students and personnel of St. John’s University.

This was a survey research based on a sample of 345 students and personnel of St. John’s
University during the 2005 academic year, chosen through systematic sampling. A questionnaire was
used to collect samples’ opinions. Data were gathered through & questionnaire. Data were analyzed
using descriptive statistics, consisting of means and standard deviation, and the hypotheses were tested
using Chi-Square.

The results showed that: (1) students were exposed to public relations media mostly
through radio, pamphlets, flyers, and friends. University personnel were exposed to public relations
media mostly through radio, the Internet and related officials; (2) The messaées that the students and
personnel received from the public relations media were mainly that the teaching system and
instructors were evaluated at least once each semester and that the university’s philosophy at present is
“only morality can make people honorable”; (3) There was no relationship between the students’ and
personnel’s exposure to media and the public relations messages they received; (4) The mai‘n thing the
students and personnel needed be informed about was the university’s academic standards;

(5) There was no significant difference between male and female students and personnel in exposure to
media; and (6) There was no significant difference between students and personnel in exposure to

media.





