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TR Philip Kotler and Fernando T. De Bes, Lateral Marketing : New Technigues for

Finding Breakthrough Ideas, (New Jersey : John Wiley & Sons, 2003), 80.

WABAINA 5 1W3aUfeun1maNALANATaLALINITAAIALUIAY

N Philip Kotler and Fernando T. De Bes, Lateral Marketing : New Technigues for

Finding Breakthrough Ideas, (New Jersey : John Wiley & Sons, 2003), 35.
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1.5.1 Absolut Vodka

A 3 9ulsisrnun Absolut Perfection

NN : Absolut Vodka, Absolut Perfection [Online], accessed 14 November 2004.

Available from ‘http://absolut.com

A7 4 91ulanin Absolut Alaaf
NN : Absolut Vodka, Absolut Alaaf [Online], accessed 8 October 2004. Available from

http://absolutads.com
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1.5.2. Apple

AN 5 9ulaisun Apple

Aua: Apple; Think Different Poster Collection {Online], accessed 8 October 2004.

Available from http://absolutads.com
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1.5.3 Danone

ﬂ’]‘Wﬁ 6 NUNINEURST KT Danone

AN Danone, Danone Insttute [Online], accessed 8 July 2004. Available from

http://www.danoneinstitute.org
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1.5.4 McDonald’s

AW 7 9l McDonald’s

AN - Mc Donald’s, McDonald's France [Online], accessed 20 May 2004. Available from

http://www.mcdonalds.fr
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1.5.5 Nissan”Shift”

A9 8 9l Nissan Shift

AN TBWA\WWworldwide, Nissan Shift [Online], accessed 20 May 2004. Available from

http://www.tbwa\worldwide.com
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1.5.6 Nissan Cube

AN 9 9laaun Nissan Cube
AN TBWA\Wworldwide, Nissan Cube [Online], accessed 22 May 2004. Available from

http://www.tbwa\worldwide.com
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1.5.7 Sony PlayStation 2

A1 10 9ulaeadn Sony PlayStation 2
AN : Sony PlayStation 2, PS2 [Online], accessed 22 May 2005. Available from

http://www.aef.com/exhibits/awards/clio_awards/2005/02
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1.5.8 TAG Heuer
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1.5.9 SK Telecom

A 12 U neunTasn SK Telecom
‘ﬁlm : TBWA\Wworldwide, SK Telecom [Online], accessed 26 July 2004. Available from
https://www.tbwa/worldwide/dru/html
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1.6.3 7-Eleven Imgiu3#n TBWA\Thailand

AN 17 9ulmeoun 7-Eleven
AN TBWA\Thailand, 7-Eleven [Online], accessed 28 May 2004. Available from

http://www.brandage.com/issue
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1.7.1 Apple iPod / TBWA-India

AN 18 ulaimaun Apple iPod Useimedis

AN : TBWAVindia, Apple Ipod [Online], accessed 11 October 2006. Available from

http://www.tbwa-india.com/disruption/appleipod.html
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1.7.2 Adidas / TBWA-India

A 19 Ul Adidas UssinAauLae

it TBWA/india, Adidas [Online], accessed 11 October 2006. Available from

http://www.tbwa-india.com/disruption/adidas.html
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1.7.3 PlayStation Europe TBWA\London

N 20 ulE PlayStation tszimegang

AN : TBWA\London, PlayStation Europe [Online], accessed 16 May 2004. Available

from http://www.TBWA\london.com
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1.7.4 McDonald’s TBWA\Paris Boulogne-Billancourt, France
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AN TBWA\Paris, McDonald’s [Online], accessed 4 June 2005. Available from

http://www.tbwa\paris.com
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1.7.5 Frisk Gum TBWA\Japan Tokyo, Japan

Q

AN : TBWA\Japan, Frisk Gum [Online], accessed 6 June 2004. Available from

http://www. TBWA\japan.com
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1.7.6 Adidas TBWA\San Francisco, USA

A9 23 $ulaeun Adidas Lilastnunsuzaln UsziAauigalsnn

AN : TBWA\San Francisco, Adidas [Online], accessed 24 October 2004. Available from

http://www.TBWA\sanfrancisco.com
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1.7.7 Standard Bank TBWA\Hunt\Lascaris, South Africa

AN 24 9 ulsenun Standard Bank Ussmananannls
AN TBWA\Hunt\Lascaris, Standard Bank [Online], accessed 22 May 2004. Available

from http://www. TBWA\hunt\lascaris.com
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1.7.8 Whiskas Global TBWA\London London, UK
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