148

UTTUIUNTH

M lng

MUY NN UanANAATHEAL. NTNNY : ATINANNEHNLNA ,2528.

fe1lsrtiu Ignina. TBWA (Ing) asAnsushaiildu [aaulatl]. Wndaile 29 Aguiau

2547. Winngldann http:/Avww.bkknews.com/

&

1 14
IR A%ANT UATAUBLT). LLTUALDA DAL ULITWARY. NPUNN | WIFETYLEYNITANN (1998).

2544,
ARTE 10tz i, Brand Voice. Namne : 1U3umntltls Waayi iwea arim , 2545.

. Aafdunaun 2 [eaulad]. Wnhaide 4 nuatwus 2549, Wndsldan

http://www.brandage.com/

Ag BAN-11T. Aadildu - anuuawmiladuaiassdnisaane. uilalas Guilssiu Sgnduag

ANNT TUNTIT0 LAY DXTUNT AWNULAT. NTUNNY WDWLEAT WURALATI, 2547,

q ]

)

. AafUd : BnuunAngtuidegsia. wlalne deisziiu gnina uaz d1Fund

Ly =

AUNULAT. NN - NINERZEYNITNNA, 2545.

Q

a

we Tulu 18aise. End 594N 1N - aan 6 Tu An 6 Wiy, wilalne gansznns sulniee uas

ADLY. NIUNNC : T9WNNWEIINANS, 2546,

fiwagsns F3vAak. nsldnnmlunislamn. ANWATIN 2. ngamne | ATinNRNNIneNAe

FANATWIN, 2532.

DAwualns, Disruption: Overtuning Convention and Shaking Up the Market Place

[eaulad]. Wnnwile 26 nangnan 2547, dndsléann
http://www.businessthai.in.th/

NYRY ATUAtHATAnE. N9l ANNMINEUATNNIATI LTI, NPUNNY : TIRNT

NUNINLIRLUIINAT WA, 2522.

NUANLNAE4 1M FITNNTINT. LONATINITABUTATTINTTRTNIATIAUALHAN R U TN YiLd9e]

o

19 - 15. wunif3 : Aminnnuuanedeuglainsssngee , 2531.



149

. IANA1INIAAUTARTININAFNULITTTNANAUS MU2T 1 - 8. WUNLF

o

AvinANANINeNae gl sIsun8T, 2532

VINIA AFTIRGANNIA. UnANTNN1saanuuLniTdRat aanuiunawWin, AuWAZh

3. nganne : AaLusTunAng ,2540.
UL NINIA. N1IBANULL. NN : LFENA1TNIATUINTR, 2527.

Fudel AIMUUATAN919990U QUNNATNR. ANFITInFWANALIAR RSN WUNLF |

ATINANANINENAeq L1 s9581897T, 2528.

= o c o o o

aniiA AATAIinFuaz Ut A3Tue. NITUAUNINARRDAININ, WWN1jT | ANINANW

o

WMANeNAEg e eIIN18911, 2528
AU WA go99nuAYE. ULEuNNeARasseese. I lne. ngamwe - lan ueus a,

2545.4199181999115919, NUNINEUIAL. LANANINTAAUTATTINIIATINAITAUAY

o

nNWNUANeaeglaieassungsnT,

HARAS TN WAEP 1 - 8. WWNLT : 41

2531.
nEAelszinea

Cabibi, John F.J. Copy Preparation for Printing. New York : Mc Graw - Hill book

Company, 1973.

Davis, Alec. Graphics : Design into Production. London : Faber and Faber Ltd., 1973.

Dunn, Watson S. and Arnold M. Barban. Advertising : Its Role in Modern Marketing. New

York : The Dryden Press, 1986.

Hulburt, Allen. The Design Concept : A Guide to Effective Graphic Communication.

Watson-Guptill Publications, 1981.

Jewler, A. J. Creative Strategy in Advertising. California : Wadsworth Publishing, 1985.

Kotler, Philip. and Fernando T. De Bes. Lateral Marketing : New Techniques for Finding

Breakthrough Ideas. New Jersey : John Wiley & Sons, 2003.

Kleppner, Otto. Advertising Procedure. Englewood Cliffs : Prentice - Hall, Inc.,1980

Nelson, Roy Paul. The Design of Advertising. lowa : C.Brown, 1973.

Pyne, Martin. Beyond Disruption by Jean Marie Dru [Online]. Accessed 26 July 2004.

Available from http://www.poolonline.com



150

Reilly, Robert T. Public Relations in Actions. Englewood Cliffs : Prentice-Hall, 1981.

Runyon, K.E. Consumer Behavior. New Jersey : Prentice-Hall, 1983.

Ward, Dick. lllustration : for Advertising. London : Macdonald & Co (Publishers)

Ltd.,1988.
Warford, H.S. Hon. Design for Print Product. London : Focal Press Limited, 1971.

Whitehouse, George E. Understanding the New Technologies of the Mass Media. New

Jersey : Prentice - Hall , 1986.



TmendERahns dooudndng



A o

WIHEIE AAUTLAL

F9ANA FURINUING

152

Chief Executive Officer / Executive Creative Director
a o al =) a o o o
131 pz@W 90\a U Arim
1/5238N17NINIY
1319 Taian Laus Lisas ans
Ao o = a A& e 0 o
1399 T10E A2 ANTWAUAL A6
U 1uig (Usewealne) anfin

wenanAxlnEngInauislsunalng

Managing Partner / Creative Director
a o = = a o o o

LN AFLENN AU ANNA

1323813917971

159 Tanan Waus wieas a1nn

ATUZNTTNNTANILNUE N8R9 Adman Awards 2006

Exclusive Creative Director
a o = = = o o o
131 Azien 90\adu anfin
152380 17NINIY
a o aaa o o
13Em Udale ngawmw a7
1319 Taian Laus Luieas a1is
131918 aUE 8% T1UNI1WTaIN (Y&R San Francisco)
ADUZNIINNNIAARL Adman Awards 2006
ARIZNITHNNIAAAL MADD Awards 2006
o d’ Lo
29987 1A 51
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Adman Awards 2006 (Best of TV)
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sedBnnInieu Mazz Architect / Artist display exhibition

Imperial World / Inhouse Designer

Thai Wattana Phanit Printing / Graphic Designer
2BA1 Advertising / Graphic Designer

PY Studio Advertising / Photographer, Creative
Tourism Authority of Thailand (TAT)





