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ABSTRACT

202692

To study media roles which have influence on Energy saving of people in
Suratthani. The samples were 400 people in Suratthani. Questionnaires were used for data
collection. Percentage and mean were used for the analysis of the data. SPSS program

was employed for data processing. The results of this research were as follows :

1. Samples '-gets most information from television exposure. Samples also think
tHat television presents energy saving information efficiently, fast, clearly and
reliably.

2. Radio has freedom role to present energy saving information and it is the most
reliable media.

3. Newspap.er is useful and has role to change people behaviors in the social.

4. The media which overall has the most important role in energy saving of
people in Suratthani is television. It roles in encouraging people about energy
saving, warn people about energy situation crisis, up to date presentation and
influence in energy saving.

5. Magazine and poster/brochure do not play sufficient roles, data illustrate only
low level.

6. Energy saving information from media exposure make sample get more
knowledge, realize on the importance of energy saving and tend to reduce

energy using.





