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Abstract

This research aims to study sustainable strategies enhancing creative tourism towards
collaboration of ASEAN Economic Community (AEC) along the Southern Coastal Sub-
corridor from Thailand to Kingdom of Cambodia and Socialist Republic of Vietnam
(R10 route), covering regions from Trad in Thailand; Koh Kong, Sihanouk Ville,
Kampot and Kep and in Cambodia; as well as Ha Tien, Phu Quoc and Ca Mau in
Vietnam. The research results derived from qualitative and quantitative methods
suggest that authenticity is the key dominant destination image for tourism along the
R10 route, which can be divided into 3 creative tourism program: cultural and

historical tourism, eco-tourism, and volunteer tourism.

Strategies for promoting creative sustainable tourism along the R10 route are (1)
brand building strategy for tourism along the R10 route, focusing on authenticity,
creative sustainability, originality and point of difference of destinations; (2)
sustainability strategy for promoting authentic tourism; (3) green tourism strategy
enriching traveler's experience with natural surroundings and green activities (4)
volunteer tourism strategy enhancing human and social spirits; (5) sustainability
strategy for promoting creative tourism to improve social and cultural wellbeing,
environmental issues and economic concerns; (6) sustainability strategy under the
stakeholders' creative collaboration and participation utilizing soft power of tourism
as a key mechanism (7) strategies in response to tourist demand and tourism supply
along the R10 route. Demand factors influencing Asian travelers; mainly Thai,
Cambodian, Vietnamese; include sustainable creative activities. For Western
travelers, the factors include human interaction as well as cultural travel and tourism
factor. In terms of tourism supply factors, creative industries and cultural tourism
resources are vital to Asian travelers; while hospitality and local tourism

infrastructure are the key factors for Western travelers.
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