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Abstract

The purpose of this research is to study the factors effecting intention to
participate in sustainable creative tourism, and to compare the expectation and
perception of the tourists along the travel route in the Upper Greater Mekang
Subregion of Thailand (Chiang Saen), Republic of the Union of Myanmar (Chiang
Tung), the People’s Republic of China (Chiang Rung) and Lao People's Democratic
Republic (Chiang Thong, Luang Prabang). This research collected information from
both Thai and foreign travelers travelling along the Upper Greater Mekong Subregion
route. A total of 600 samples were collected, 200 samples each from Chiang Saer in
Thailand and Chiang Tong in Laos, and another 100 each from Chiang Tung in
Myénmar and Chiang Rung in China. The results showed that the respondents from 4
countries had overall perception and expectation in travelling along the routes at
moderate level, while the intention to travel again in the future was at high level.
The most intended travel route is boat route between Chiang Saen in Thailand to

Chiang Rung in China, while the most intended future travel destination is Chiang



Saen in Thailand, following by Chiang Tung in Myanmar, Chiang Rung in China and
Chiang Thong in Laos respectively.

Travelers with different occupations, incomes and nationalities from the 4
countries were different in terms of the intention to travel in the future at
statistically significant level of 0.05

There is no significant different found in comparing between expectations and
perceptions towards sustainable creative tourisms factor. It was found that the
travelers were satisfied in terms of creative economy factor, human interaction factor
including good hospitality and advises from community, cultural travel and tourism
factor, and travel landscape factor, while they were dissatisfied in term of
authenticity at statistically significant level of 0.05

Entrepreneurs in travel industries and government sector need to consider
perceptions towards creative tourism of the tourists from 4 countries in term of
ecological tourism which statistically effects intention to travel in future  at
statistically significant level of 0.01

Travelers from 4 countries had different perceptions towards creative tourism
at statistically significant level of 0.01, with tourists from Chiang Tung in Myanmar Fad
the highest perception in sustainable creative tourism, following by Chiang Saen in
Thailand, Chinag Thong in Laos and Chiang Rung in China. Therefore, government
sectors and entrepreneﬁrs in travel industries of each countries need to emphasize
importance of creative tourisms in the aspects of environment, cultural preservation,
authenticity, human interaction, cultural travel and tourism, creative cultural

landscape, and creative country border tourism.



