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This research aim to stﬁdy Approaches to develop Khon Kaen silks cloths and silk
products to suit the needs of consumer. The methods of this research are quantitative and
qﬁalitative. Qualitative method is using by depth interview by interview the represent of
consumer about 6 person and used the point from this method to make a questionnaire to
survey. the consumer represent opinion about 300 person.

The study results show that most of consumers buy silk product from the shops in
product source because they get lower price. The buying occasion for is the gift in special
occasion. A friend has the most influence for buying. Buying average is 2 times per
year. The average of buying about 2 piece/time. The consumers like red, blue, green
color in silk and silk product very much but they think that are not variety and still not
appreciate with the design of silk cloth equipment. The men often buy at OTOP center but
the women often buy at product source. The consumers are.lower or equal 30 years.
Friend is the most influence. While the consumers are upper'.,than 30 years, the most
influence is themselves. The manufacturers in the future should produce the color variety
of OTOP silk cloth and silk product of Khon Kaen. The me‘tnufacturers should produce the
dark red, dark blue, dark green and dark yellow of silk cloths and silk product. The
manufacturers should adjust the price of silk cloth equipment as lower and always keep

the standard of sewing skill.





