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Abstract
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The purposes of the study on the opinions of employees on the use of communication
tools in Spansion (Thailand) Company Limited are as follows: 1) to study the opinions of
employees on the use of communication tools in the Production Division, Spansion (Thailand)
Company Limited; 2) to study the levels of knowledge and understanding of the employees on the
communication tools and 3) to study problems and suggestions of the employees of the Production
Division in using the communication tools.

A group of 100 employees working in Spansion (Thailand) Company Limited was the
samples of this study. Five-level rating scale questionnaire was applied as the research
instrument. Percentage, arithmetic mean, and standard deviation were applied to analyze data. In
addition, t-test for hypothesis testing; and F-test or one-way ANOVA for variance analysis were
used at the 0.05 statistical significance level.

The findings show that:

1. The opinions on the communication tools of the employees was at the average level.
Employees’knowledge and understanding about the communication tools was high. The
sufficiency of communication tools and the modernity of media were rated average. The efficiency
of the communication tools was rated average. The sufficient training on the communication tools
was rated low. The satisfaction with the communication tools was rated average. The overall
knowledge and understanding of the employees was rated high.

2. The difference of sex, age and knowledge and understanding of the employees of
Spansion (Thailand) Company Limited showed no statistically significant difference in their

opinions about the communication tools.

3, The difference of age and years of work of the employees of Spansion (Thailand)
Company Limited demonstrated a difference in their opinions about the communication tools'at

the 0.05 level of statistical significance.



