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ABSTRACT

The objectives of this research were to study (a) the research participants’ exposure to
media, (b) their knowledge of, attitudes toward and behavior in using health-care services and (c) the
relationship between the research participants’ exposure to media about the Universal Health Care
Coverage Project and their knowledge of, attitudes toward and behavior in using health-care services of
health-care encounters at Wapepathum Hospital, Mahasarakham.

This study was a survey based on a sample of 400 help-care encounters at Wapepathum
Hospital, chosen through accidental sampling. A questionnaire was used to gather data on their
demographics, exposure to media, knowledge of, attitudes toward and behavior in using health-care
services. The data were analyzed through a frequency, a percentage, a mean, standard deviation, t-test
and chi square.

The study revealed a number of findings. First, the mass media that the sample was
exposed to the most was television. The personal media they were exposed to the most were public-
health officials, physicians and nurses. The ad-hoc media they were exposed to the most was the public
announcement in the hospital. Second, the majority of the sample had an average level of knowledge
about the Universal Health Care Coverage Project. Third, the majority of the sample had good attitudes
toward the Universal Health Care Coverage Project. Fourth, the majority of the sample used health-care
services at government hospitals, where the service they used the most was diseases treatment. How
they used health- insurance cards also changed positively. That is, they could use the cards correctly
based on their rights as cardholders. Finally, the research participants’ exposure to media about the
Universal Health Care Coverage Project was related to the sample’ knowledge of and attitudes toward
the project, but such exposure was not related to their behavior in using health-care services.
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