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ABSTRACT

"The objectives of this research were to study (1) media exposure of basi¢ telephone
users; (2) their decisions to use basic telephone services; (3) differences in deciéions to use basic
telephone services among people with different personal data; and (4) the relationship between
exposure to media and decisions to use basic telephone services of customers of TOT (Public)
Company Limited in Nong Bua Lampoo Province.

This research was a survey conducted with a sample of 400 people who owned TOT
(Public) Company Limitéd basic telephone numbers in Nong Bua Lampoo Province. Data were
collected using a questionnaife and analyzed using the descriptive statistics—a frequency, a
percentage, a mean, and stan.de‘lrd.d.eviation—with t-test, F-test and Chl vsq£1£1re to test the
hypotheses. |

The results showed that (1) the medium that the samples were exposed to the most
was personal media (fﬁends and close people) while the mass medium they were exposed to the
most was television and the specialized medium was leaflets. The time they were exposed to
media the most was from 08.01 — 12.00. The service that they learned about the most through the
media was the Y-tel 1234 low-cost long-distance calling service; (2) The reason most of the
samples made their decision to use the company’s services was that they wanted to communicate v
with people for ordinary conversation. The supplementary service that had the greatest influence
on their decision was the Y-tel 1234 low-cost long-distance calling service; (3) Differences in
personal data were related to differences in decisions to use the basic telephone services, with the
exception of the residential factors; and (4) Their exposure to news was related to decisions td use
basic telephone services to a statistically significant degree.
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