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ABSTRACT

176047

The study entitled, “Impacts of Tourism Promotion Policy on the Hotel Industry in
Chiang Mai Province ”, is designed: 1) to study tourism economy in Chiang Mai Province, and 2)
to study the impacts of tourism economy on the hotel industry in Chiang Mai Province. The
researcher collected data for the study through questionnaires distributed to 60 hotel
entrepreneurs.

Results of the study revealed that most of the hotels belong to residential category with a
number of 201-300 rooms; the room rate (per night) ranges within 1,500-2,499 baht. The tourists
who come for accommodation mostly look for a cheaper hotel; their least proportion falls on the
elderly tourist; and their nationalities are the Thai, English and Japanese, respectively. Yet, an
average of their stays is four days per person. As regards hotel average income per month, it is
recorded generally at between 1,00,001-5,000,000 baht, of which the major income is derived
from room fees while the expenses are calculated at between 1,00,001-5,000,000 baht, too. And
the major expenditures are ascribed to employee wages.

As regards before or after announcement of tourism promotion policy by the government,
it is found that the tourism promotion policy neither affected nor resulted in an increase of
tourists, no matter whether it is room fee or number of tourists, both Thais and foreigners. Most
of the entrepreneurs found it the same; according them, the major cause is due to the fact that the
government lacks a continuous, clear-cut policy and endless public relations, including the
violence in the three deep south provinces and the Tsunami. The above mentioned factors
deterred foreign tourists from visiting Thailand during such a period of time. Besides, the Thai
tourists are not fond of traveling in their own country because of economic regression and petrol
price increase, including the low season. But in overall picture the majority of entrepreneurs
agreed with the government tourism promotion scheme, like organizing special events on

particular occasions, which will help increase hotel occupation by the tourists.





