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Abstract TE145218

The objectives of this research were to 1) study the impact of the business of the
multi-national retailers on consumption behavior of Chiang Mai people, and 2) to study
the attitude of the Chiang Mai people towards the business of the multi-national

retailers.

The author gathered the information from the related documents as well as

interviewing by 400 questionnaires from the people in Chiang Mai Province.

The study found that the Chiang Mai people’s consumption behavior had
changed since the starting of the business of the multi-national retailers. People less
often went to shop from local markets and small retailers. The reason was that the
multi-national retailers could provide more facilities, more goods, cheaper prices, and
have better service than local markets and small retailers. F urthermore, the majority of
Chiang Mai people were satisfied with the business of the multi-national retailers
because the people could consume cheaper goods and had more choices to chobse the

£00ds and services.





