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The purpose of this qualitative research was to investigate the factors which
promoted eco-tourism at Plai-Pong-Pang Thai-Style House, type of communication to promoté
eco-tourism at Plai-Pong-Pang Thai-Style House, and the use of Public Relations media to
promote eco-tourism at Plai-Pong-Pang Thai-Style House. The research methodology consisted
of documentary analysis, in-depth interviews and participatory observation. The target groups
were 38 participants including community leaders, village leaders, people outside the community

(authorities in the government sectors) and tourists.
The research findings were as follows:

1. Two important factors promoting eco-tourism at Plai-Pong-Pang Thai-Style House
were (1) External factors such as the environmental contexts outside the village which consisted
of the policy of Department of Accelerated Rural Development, the policy of Tourism Authority
of Thailand (TAT) and the promotion from mass media. (2) Internal factors included the factors
inside the village which were the areas of tourist attraction, lifestyle and local culture of the

village, the role of community leaders as well as the benefits received.

2. Type of communication for promoting eco-tourism at Plai-Pong-Pang Thai-
Style House which consisted of four important models as follows: (1) Informal two-way
communication (2) Formal two-way communication with a high degree of interaction (3) Formal
two-way communication with less interaction and (4) Informal one-way communication.

3. Various types of media were used for promoting eco-tourism at Plai-Pong-Pang
Thai-Style House. The four important media included: (1) People such as community leaders and
village people in tourist villages, friends and relatives of the tourists who have ever visited
Plai-Pong-Pang Thai-Style House, officers of tour agencies and those from ‘the Tourism
Authority of Thailand. (2) Specific media such brochure, sign post, tourist’s handbook, document
on tourism and souvenirs. (3) Mass media such as television, radio, newspaper and magazine/
journal. (4) the Internet such as information posted on web-boards in several web-sites and
information services provided by the web-sites of the village and others from the departments

outside.

In conclusion, the nowadays’ great success of promoting eco-tourism at Plai-Pong-
Pang Thai-Style House heavily relies on supportive internal and external factors, type of
communication which encourages cooperation of the community and use of Public Relations

media which led to the successful and sustainable promotion of eco-tourism of this Thai village.





