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Abstract

TE140486

Data of Halal food production were collected by means of mailed questionnaires and interview

from 121 food producers with 283 products. These producers were located within the areas of Growth
Triangle Project, that cover Pattani, Yala, Narathiwat, Satool and Songkla province. The result
indicates that 45.93 % and 26.15 % of the products were certified by Food and Drug Administration
and by Halal respectively. Seventy four percent of the producers agree that Halal certification is useful
to their food business, but only 10.74 % know the details of this certification and the steps to be
processed before being certified. Of all the producers, 89.26 % need to understand more about the
above mentioned details via pamphlet and newsletter, workshop, radio and television by 62.04, 45.37

and 22.22 % respectively.





