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The purpose of this research were to 1) study the factor of marketing that
effective to massage and spa business in Aumpur Muang Saraburi Province and 2)
compare the factor of marketing classify according to sex, age, education level, status
married, career, incom/month, service rate for a time, The person who effective to
decide to use spa business regular in same place, average service rate per month,
period of time to use service, average time to use the service in Ampur Muang
Saraburi. The sample consisted of 360 people who use massage spa business in
Ampur Muang Saraburi Province. The instruments were scale approximate question
from. Researcher had collect this date by herself in April 2006 and got back 360
question forms. By mean 100, percentage ()—( ), standard of deviation (S.D.) and
independent (t-test), for variable 2 groups and statistis test (F-test), for variable more
than 3 groups use ready-made program.

The results of this research revealed that.

1. The user of massage and spa in Ampur Muang Saraburi Province had.
Reasoning in decision. Making to use the service in high level 7 face from more to less
were service in common, physical environment, product (service), price, opportunity for
distrbute, marketing support.

2. The result compare factor of the market that effective to decide to use
massage spa business in Ampur Muang Saraburi according to status married was
signification difference at 0.01 level and according to age, education level, career,

income/month and service rate for a time was signification non-difference at 0.05 level.





