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The purposes of the research were to determine the marketing factors affecting the
purchase of food processing machine and to compare the customers’ opinions toward marketing
factors affecting the purchase of food processing machine, classified by customers’ status.

The samples of the study consisted of 200 entrepreneurs. The instrument for collecting
the data was a rating scale questionnaire. The data ware analysed by using percentage,mean and
standard deviation. One-way analysis of variance was also used to test the mean of more than two
groups and when the difference of group was found, a paired comparison was used through
Scheffe's method.

Based upon these findings, it we;s concluded that :

1. Opinions toward marketing factors affecting the purchase of food processing
machine in overall was at a high level . However when taking each aspect into consideration, it
was obvious that all aspects affecting the purchase of food processing machine were a high level.

2. Having compared the opinions of enterprenears toward the marketing factors
affecting the purchase of food processing machine, the evidence showed that the opinions of the
enterprenears, with different educational levels, working expreiences and their types of business,
toward making decision to purchase food processing machine were different singnificence by

~ statistical at .05 level. This associafed with the stated hypothesis.





