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The objectives of this research were to study the opinions of draft postal order service
takers towards service marketing factors of Thailand Post Company Limited in Bangkok, to
compare the satisfaction of draft postal order service takers, classified by their personal factors ;
and to Investigate the relation between service marketing factors and draft postal order service
tahers. The hypothesis was tested by using independent variables i.e., personal factors and service
marketing factors,, and dependent variable i.e., satisfaction of draft postal order service takers.

The samples in this study were 400 draft postal order service takers. A questionnaire
was employed as a research tool to colleét the data through random sampling method and
accidental sampling. Then the data were analysed by using the following statistics : frequency,
percentage, mean, Pearson Product moment correlation, T-test, and F-test, with reliability of 90%

The research of this study were as follows :

1. The opinions of draft postal order service takers towards service marketing factors
were at an average high level. Having considered each aspect, it was found that their opinions
towards service, were at the highest level, where as the following aspects i.e., service process,
phisicol aspect, price, products, distribution channel and marketing promotion, were at
a respective high level.

2. When the hypothesis was tested, it was found that different personal factors i.e.,
sex, age, educational background and income affected the satisfaction of draft postal order service

takers. In addition, service marketing factors i.e., products, price, distribution, marketing

service giving process, phisical features, prices, products aspect, distribution channel and
marketing promotion respectively.

2. When the hypotheses were tested, it was found that the different personal factors
were, sex, age, educational background and revenue could affect to the satisfaction of those who
used draft postal order service via Thailand Post Company Limited in Bangkok area and The
service marketing factors were products, prices, distribution, marketing distribution, personnel
service giving, service giving process and the physical aspects had significantly statistic
relationship to the satisfaction of those who used draft postal order service via Thailand Post
Company Limited in Bangkok area.

3. The study result of the satisfaction level in draft postal order service giving via
Thailand Post Company Limited in Bangkok everage at much level whereas they were satisfied
mostly in equality in service giving while the inferior levels were safety of service giving, fast

service, service giving efficiency and punctual service respectively.





