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The purposes of this study were to investigate e-commerce establishers’ views on general
situations of e-commerce business in Thailand, the benefits gained, factors affecting the business,
problems, obstacles, limitations, needs of state supports, and suggestions on running the business. The
subjects of the study were 323 Thai establishers of e-commerce websites randomly selected from
1,256 sites gathered by Siam Guru Websites. Electronic questionnaires were used to collect the data.
Percentage, mean, standard deviation as weil as content analysis were employed to analyze the data.

[t was found that most e-commerce establishments were registered in the “.com’ domain
and had been operated for 1-2 years with the investments of less than 500,000 baht on establishment,
less than 200,000 on hardware, less than 260,000 on software and less than 200,000 on personnel. The
businesses were run through manufacturers and customers. Merchandises were of touchable category.
Most establishments had both entrepreneurial sites and shops on the Internet. Sites in the Internet were
rented from the net holders. Their websites were self-created. The main prograr was payment system.
Shortage of other systems still occurred. The main language used was Thai. Merchandises were
delivered via the service of Communications Authority of Thailand. The payment was made through
commercial banks. Local customers were targeted. There were less than 5 personnel in most
establishments. Expense on personnel salary was less than 50,000 baht and that on computer system
was also less than 50,000 baht a month. The main income of the establishment was from merchandise
sale and services. E-commerce business yielded less than 56,000 baht/month increase of income.

As for the benefits gained, the factors affecting the business, limitations, and suggestions,
most subjects responded positively to the statements being asked. Most of them needed the
government sector to find low interest funds for them to extend their business. They would like the
government to establish a center for disseminating websites, to set up a body directly responsible for
this kind of business, to lower the network system lease, to imiprove the system and to disseminate

e-commerce business information nationwide.



