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## 4785057628 : MAJOR DEVELOPMENT COMMUNICATION

KEYWORD : THAINESS IDENTITY / CULTURE / PRESENTAION / GRATIFICATIONS /

ADOLESCENCE / CHANTHANA PETCHPROM
CHANTHANA PETCHPROM : THE PRESENTATION OF THAINESS IDENTITY
IN “KHUNPRACHUAY" VARIETY SHOW. THESIS ADVISOR: ASSOC.PROF.
PATCHANEE CHEYJUNYA, 180 pp. ISBN 974-14-3738-2.

The objectives of this research were to study 1) the Thainess identity and the presentation of
“Khunprachuay” variety show. 2) Sample’s opinion about the Thainess identity; and 3) the gpinion and
gratification of the sample to the Khunprachuay program.

The research was divided into two parts. The first part was to conduct "Qualitative Research” by
in-depth interviewing three key informants: producer, host and guest who involved in this program. And
the observations from the program tape recording were conducted. For the experimentation, the total
samples of 108 persons were divided into two groups: experimental and controlled groups. The
experimental group was exposed to the video tapes on Khumprachuay program, while the controlled

group were asked to answer the questionnaires without exposure to the program tape recording

Thr findin~e timra ~a fallaca

1. Khunprachuay program presented both abstract and concrete Thainess. The most
Thainess identity of the program was Thai music that portrayed in standard and applied
style.

2. The presentation strategies were mostly focused on the content relating to the Thainess.
The presentation techniques were consisted of: 1) Program hosts who were not only
friendly and humorous, but also familiar with Thainess, 2) The program guests were both
Thainess specialists and young celebrities. 3) The program atmosphere consisted of the
scenery, light, sound and the overall screened picture which supported more Thainess
identity. 4) The presenting style was distinguished from other variety shows. Each break
presented relax, informal, flexible style corresponding to the Thainess, throughout the
program.

3. All samples had a good opinion about Thainess identity. The viewers had positive opinion,

and their level of program gratification was high.





