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The research aims at studying the relationship between community identity and tourism development in
Samphanthawong district. The research identifies community identities of Samphanthawong district and other
factors attracting tourists to decide their traveling into the area. Further, the research studies problems and

guideline of sustainable tourism development. in order to maintain the community identity.

The research found that Samphanthawong district has been a center place that remains its own historical
and economical value of Bangkok in itseif, and it has taken an important role of being financial and trading zone
long before Bangkok metropolitan has been settled. Tourists come and visit Samphanthawong district at a huge
number each year due to the fact that the district has its own outstanding identities. These identities are categorized
as (1) physical identity which is seen through buildings and other architectures such as Wat Tri Mitr Withayaram,
Leng Puay Eai shrine, and the location that can be conveniently accessed, (2) economic-related activities seen In
trading area like Yaowaraj, Sam Peng, and Klong Thom. These areas still reserved their own identities like they have
long been. (3) Socio-cultural identity such as Chinese-Thai way of life, tradition and culture that make China town
community in Bangkok. Among these mentioned identities, the economic-related activities are considered as most
important in attracting the tourists. In addition to this, Samphanthawong district consists of various trade zones
having variety of products that also heip draw attentions from the tourists to come and visit. According to tourist’s
satisfaction survey, ratio of satisfaction on physical identity, economic-related activities, and socio-cultural identity in

Samphanthawong district is 6 : 54 : 40.

However, the increasing tourism has brought about various problems in the district both directly from the
tourist and indirectly from services relating to the tourism activities. Positive resuit is seen in an increasing income
within the district, but the negative one resuited in community identities, local products are disvalued, community
cleanliness is disregarded. Drug and criminal problem are also increased. Therefore, directive suggestions are
offered in order to develop tourism in 3 categories which are physical development which includes improvement of
pavements to maintain connecting access to vendors’ shops, economical development that aims to maintain trading
area in its preserved identity, and social development which initiates cooperation with concemed parties to prevent

criminal in the area. These 3 categories are expected to serve as sustainabie tourism development.





