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The purposes of this research are to study the reader's demographic characteristics,
reading behaviors, uses and gratifications, needs of readers toward e-commerce business
presented in E-COMMERCE magazine, and the presentation of e-commerce business
content for reader’s literacy. Analyze E-COMMERCE magazine’s content published in
January 2004 — December 2005. Questionnaires were used of 235 samples by random from

members. The results of the research are as follows:

1. Different occupations have different E-COMMERCE magazine reading behavior

2. Readers uses E-COMMERCE magazine's content in middle range, the first rank
for uses is e-commerce news and knowledge for e-commerce business

3. The presentations in EECOMMERCE magazine are nor relevant to readers needs
significant 0.05

4. The result from depth interview found that E-COMMERCE magazine should
present the content for e-commerce literacy as follow: (1) e-commerce news (2) knowledge

skill method and whole process in e-commerce and (3) convincing for e-commerce





