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The objectives of this research were b study :

1. The awareness, attitude, and need on family enhanced campaign of people in Bangkok
area.

2. The correlation between population characteristics and awareness, attitude and need
on family enhanced campaign of people in Bangkok area.

3. The variables that could explain most the need on family enhanced campaign of

people in Bangkok area.

To collect the data , an accidental sampling of 403 samples and questionnaires were used. For
data processing and analysis , the SPSS program, percentage , mean , t-test , Pearson’s Product

Moment Correlation and multiple regression analysis were used.

The findings were as follows :

1. The awareness and need of family enhanced campaign of people in Bangkok were
high, while their attitude towards the campaign was moderate ;

2. Sex difference was correlated with the awareness of family enhanced campaign.
Educational level and occupational differences were correlated with the attitude towards family enhanced
campaign;

3. Men had less awareness towards the family enhanced campaign than women. People
who had secondary or lower education had positive attitude towards the family enhanced campaign;

4. There was a positive correlation between awareness , attitude and need of people
towards family enhanced campaign;

5. Awareness , as variable , could explain the people need of family enhanced campagn.





