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Abstract 

 
This research studied the adoption on the Customer Relationship 

Management (CRM) theories from the listed companies on the Stock Exchange of 

Thailand.  The objectives are to study factors influencing the adoption on the CRM 

theories. This research applied the decision-making process in the innovation of the 

Everett M. Rogers. The questionnaires data were collected from various parties as 
follows marketing managers, sales managers, and customer relationship managers. 

Factors studied in this research include perceived benefits of implementing customer 

relationship management, organization to the styles (corporate strategy, organizational 

size, Corporate Information System), product characteristics, and styles of management 

(Age and education). The results of the study showed that factors influencing the use of 
CRM are the size of the companies, ages of corporate executive, corporate strategies, 

and types of product. 

 


