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KAD is a word for market in the Northern language of Thailand. KAD is an important thing which
connected to LANNA way of life of the North of Thailand. It is an interesting symbol and civilization trace
from the pass. For the far future, KAD is still an important place for Northern population of Thailand as
long as food is still an important thing for survival. With the new technology and cultural change, KAD
also change accordingly to utilize the need of population in term of place of food and consuming
products.

This thesis is a study of the function of KAD landscape in Chiang Mai provinces, study of the
need of space utilization of fresh market, and the related activity which occur among an outdoor KAD, and
the study of architectural point of view which effect the development of outdoor KAD in order to find the
relationship of design and the consumer behavior toward out door KAD of Chiang Mai.

Due to the study, there are 6 types of KAD in Ching Mai which include a City KAD(KAD LAUNG),
an Aumper KAD, a Tom Bon KAD, a Smali KAD ,KAD Nud (open market), and KAD for specific product.
All the KADs are located under the condition of size, location, type of product, and time of opening.

Every KAD has specific appearances. Strategic Location for a purpose of completive advantage
of merchandising is the need of every vender to consider. Every KAD have the fresh food section and
local product which can obtain the need of everyday life which have a certain frequency of selling time.
There are a lot of space for fresh open air areas which well natural veneration system. Moreover, there is
a persuasive atmosphere for commercial activity or fresh market. These reflex a local life style of a
population in that part of Thailand. KAD is beautiful, well organized, and easy to access for both delivery
section and consumer

At present, there has been changed in the landscape of markets in Chiang Mai. However, the
markets are able to preserve some of there native characteristics in with conservation and development

are feasible such as located in community, selling on ground and have local products.





