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MANUIN U

Tourist Survey Questionnaire

Subject
“Influences of Services Marketing Mix on British Tourists in Choosing Chain Hotels

in Chiang Mai Province”

Instruction: Please mark v in the blank which you most agree with. The Questionnaire is
divided into 2 parts:

Part 1: General Information.

Part 2: Influences of Services Marketing Mix on British Tourists in Choosing Chain

Hotels in Chiang Mai Province.

This questionnaire is a partial fulfillment of Master of Arts degree in Tourism
Industry Management, Chiang Mai University. Information contains in this study will be used
only for the research. The researcher would like to express sincere thanks to all of the cooperation

which may receive from the respondents.

Triphop Khrotwongsa

Researcher
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Tourist Survey Questionnaire
Subject
“Influences of Services Marketing Mix on British Tourists

in Choosing Chain Hotels in Chiang Mai Province”

Part 1 : General Information.

1. Sex

() 1.Male ( ) 2. Female

2. Age

() 1. Below 24 years () 2.25-34 years

() 3. 35-44 years () 4. 45-54 years

() 4. 55-64 years () 6. 64 years old or over

3. Marital status
() 1. Single () 2. Married
() 3. Divorce () 4. Widow

4. Education

() 1. High School () 2. Certificate, Diploma
( ) 3. Bachelor Degree ( ) 4. Master Degree
() 5. Ph.D.

5. Occupation

() 1. Government Officer () 2. State Enterprise Officer
() 3. Business Owner ( ) 4. Private company employee
() 5. Student () 6. Unemployed

() 7. Retired
6. Average income per year per person
() 1.below 25,000 British Pound Sterling

() 2.25,001 British Pound Sterling or over
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Part 2 : Influences of the Services Marketing Mix on British Tourists in Choosing Chain Hotels
in Chiang Mai Province.
How the services marketing mix below you choose when selecting chain hotels in Chiang

Mai Province. Mark IZI at the most agreed choice. (Please mark all Questions).

1. The attributes of hotel product Level of importance

Most Less Medium Few No

most affect

1.1 Brand and level or number of hotel stars

1.2 Facilities and features in guest room

1.3 Varieties and Quality of food and beverages

1.4 Varieties of facilities and services in hotel

1.5 Cleanliness in guest room and hotel

1.6 Security and Safety system

2. Price versus Quality Level of importance

Most Less Medium Few No

most affect

2.1 Variety of room rates

2.2 Price and quality of food and beverages

2.3 Value for money

2.4 Payment methods such as cash, traveler’s

cheque, credit card
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3. How important are the ways and means of

Level of importance

getting information and methods of payment? Most Less Medium Few No
most affect
3.1 Information and Room reservation is easy
3.2 Global chain hotel reservation
3.3 Reservation and payment can be made is easy by
hotel internet system
3.4 Reservation and payment can be made by Travel
agents, Airlines
4. How these Promotional schemes are important Level of importance
to you? Most Less Medium Few  No
most affect

4.1 Recommendations from friends and relatives

4.2 Print Advertisings such as magazine, newspapers,
brochure.

4.3 Internet Advertisements

4.4 Television Advertisements

4.5 Seasonal sales promotion

4.6 Member cards and benefits

4.7 Social, Culture and environmental responsibility




5. What level of importance of hotel people

affecting your hotel choice?

5.1 Actual and immediately service of hotel staff

264

Level of importance

Most Less most Medium Few No affect

5.2 Thai hospitality (smiling and Friendly service)

5.3 Good personality, grooming and cleanliness

5.4 Good English communication

5.5 Good knowledge and skill of hotel staff

6. How important is the service process?

6.1 Speed of Check-in and Check-out

Most

Level of importance

Less most Medium Few No affect

6.2 Speed of food and beverage service

6.3 Speed and actually of hotel staff service

6.4 Speed of problems solving

6.5 Speed and information giving accuracy of

7. How important factors below are
important to you?

7.1 Uniqueness hotel design

Most

Level of importance

Less most Medium Few  No affect

7.2 Thai style and modern art

7.3 Decorations in guest room are unique

7.4 Special design of hotel staff uniform

7.5 Special design of equipment and facilities

7.6 Quality and design of hotel forms and

print of advertisements

THANK YOU VERY MUCH
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