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identity and image of Chiangrai Province aimed to find out the identity and the
process of the constructing identity and the factors of the cause of identity of Chiangrai.
The study also examined the identify reflection which was image of Chiangrai Province
and the factors influenced on the image perception.

The research was divided into 2 parts, qualitative and quantitative research. The
first part was the qualitative research on the identity. The instruments used were an in-
depth interview, focus group, observation and documentary, while the second was the
guantitative research on the image of Chiangrai. The sample used in this study
comprised of 800 tourists which consisted of 400 Thai tourists and 400 foreign tourists.
The results of the study were as follows; there were two kinds of identity of Chiangrai
Province which were Lanna and Chiangrai style. The three processes of the identity
forming were finding the unity of Chiangrai people, publishing, and accepting the
identity of Chiangrai Province. The discrimination, the social unity, environment the
public and economics sectors were the important factors on the constructing identity of
Chiangrai Province.

Regarding to the image of Chiangrai Province, it was found that the tourists
acknowledged the characteristics of the image of Chiangrai Province in the same
direction. However, Thai tourists could discriminate the difference of Chiangrai from
Lanna identity, while the Foreigners could not.

Regarding to the factors influenced on the image perception, It was found that each
factors highly influenced on Thai tourists, whereas the personal factors highly influenced

on foreign tourists.

Moreover, the difference between the identity and the image of Chiangrai Province
was not found. it could be interpreted that the image which was the reflection of identity

had the same characteristics and form.





