unAnea

=) a o ZJ/ dgj a o & dl =K o dld 1 o =
NITANIINEATIU H [ﬂQﬂﬁ‘a‘iZNﬂLWﬂﬁﬂﬂqﬁ@@ﬂﬂﬂmﬂﬁ]ﬂﬂ"ﬁﬂ@ﬂﬁ“uL‘VW’]ILLI@EI

'
A a

n19817a9NTNT R lasdNsLATastun iU EAaasa1an stwing uasialds aa9lszanglu
dl o £ =3 o dl ] 1 Y a k%3
ANFUNNNUIUAT BT limaunedadanazdanansenusaianui lunislduinig Tneld
LULA1aeINseaNTumATUIat NEYN1suNINIEAnedmuEITN WaTNI ) NNTTLIANMIARY
==& a o v ) o dl dl 9
Wunsaulunisdneade waslanni31nladen18uanannNIINUNIUIT NI TN A INEN1 8
AU 3 TTAadENININTIANE AN RN WA NIUTRaaN AR ANNTALLLLAN AN THAN T
wmalulad Aa nsfuitivannd@sslunisldusnig nsanflansanntlasadelunisldisnng
o =K K 1 %3 v a
WAZN1FANNDIAHNIT AU 11N19 1 EUFNN g
= . o Ao , Y a a = o
anuani1AnEInLINTTadaiinasaanun lun1g N2 ld luiantaimen i
A [ -ﬂl o YR 1 o YR s 1 o Y o YR Qi
patladeFaenisiuininndny waznisiuinadsslond wiiladesunisfuineaanuiass

dnaluiiAnensaiudn susndedldusnisinisiuinanudrelunisldusnismaan

14
=X ¥

azdanalinsfuinelssTamiisausion



Abstract

The purpose of this study is to investigate the influence factors on an
acceptance of Air Asia booking flight ticket via Website among people in Bangkok area.
The researcher employed Technology Acceptance Model, Innovation Diffusion Theory
and Theory of Perceived Risk as a framework for this study. Three essential variables
mentioned in the literature review were used as external variables including the
Technology Acceptance Model are Perceived Risk (PR), Security Concerns (SC) and
Privacy Concerns (PC).

The results indicate that perceived ease of use (PEOU) and perceived
usefulness (PU) were found to be positively affects on the user’s intention for Air Asia
booking flight ticket via Website in this study. However perceived risk (PR) negatively
influenced on airline flight booking intention, while perceived ease of use (PEOU) got

along with perceived usefulness.





